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A western Oklahoma staple for custom processing, customers from 
more than 100 miles away have sought out the quality associated 
with Keith’s Butcher Shop when faced with the challenge of finding 
fresh protein in recent months.

A cut above
By Brianne Schwabauer

Lessons learned 
the hard way

Though 2020 began with hope and optimism, the livelihoods of 
many producers have been upended over the last few months, as 
they watched market prices drop and grocery store prices rise. After 
looking back on the last several months, we analyze the impacts of 
the COVID-19 pandemic on agriculture and rural Oklahoma.

Many rural Oklahoma citizens are faced with unique challenges 
regarding healthcare, education, the economy and much more. 
Through the Oklahoma Farm Bureau Ag Fund, members have the 
opportunity to stand together to ensure a bright future for rural 
communities through their elected leaders.

10
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agricultural products will require us to learn more about how 
those products are transported and transformed once they leave 
our farm and ranch gates.
 Agricultural producers can be proud of the role they have 
played in maintaining a sense of normalcy for consumers as we 
have been able to confidently proclaim that there is no shortage 
of food. 
 But even as farmers and ranchers continue to carry on a 
generations-long tradition of fueling our nation, farm country 
has been hit hard in the last few years by low commodity prices, 
climbing input costs and the ever-unpredictable weather. Add in 
trade disputes and top it off with a food supply chain overturned 
by a near-instant shift in consumers’ behavior as society reeled 
in the wake of COVID-19, and we have an agriculture community 
that cannot seem to catch a break. 
 Oklahoma’s farmers and ranchers are a resilient, resourceful 
bunch, and they have toiled on even as income drops and bills 
mount. And as tough as we can be, there are some challenges in 
life that can overcome even the most weathered Oklahoman.
 That is where we, as Oklahoma agriculture, must come 
together to help one another as uncertainty mounts. Let’s all 
take the time to check in on a neighbor. To pick up the phone and 
make that call that could make all the difference for someone. To 
lend a hand where we see a need. To be a friend and a neighbor 
wherever we can. That is what makes agriculture more than a 
business, more than an industry – we are a community.
 And this community helps each other in times of need. We will 
continue to be steady, reliable, unwavering stewards of the land 
who work to ensure that America need not worry about empty 
grocery store shelves. 
 After all, we are blessed to be in the business of taking care of 
each other. 

armers and ranchers have long understood it is a blessing to 
work the land, care for our livestock and produce food for 

folks both near and far.
 What our world has experienced the last few months has 
shown just how blessed consumers are to have farmers and 
ranchers around our nation who work tirelessly to ensure that 
the first, vital step of our food supply chain stands at the ready 
to feed a hungry world.
 From the onset of the COVID-19 pandemic that saw 
consumers hastily clearing store shelves of food items as 
uncertainty mounted all the way through recent weeks as our 
food system shifts to a new normal, farmers and ranchers can 
be proud that they have done – and continue to do – their part to 
ensure food remains available for consumers across our nation.
 While our farmers and ranchers kept on preparing, planting 
and harvesting, disruptions beyond the control of agricultural 
producers meant consumers had to deal with temporary 
shortages at grocery stores, revolving availability of their 
favorite food items and an unpredictable shopping experience. 
 Naturally, a large number of questions and concerns have 
arisen about our food. Farmers and ranchers have been thrust 
into the consumer information limelight, working to assure 
shoppers their food is still abundant, safe and affordable – even 
if their local grocery store shelves may indicate a different story 
from time to time.
 As agriculturalists, we need to constantly be learning about 
our entire food and fiber system. Yes, we are the experts 
on our own farms and ranches, but we need to expand our 
understanding of what happens after our products leave the 
end of our driveway. As our customers’ concerns mount, the 
agricultural community must be educated and informed about 
our food processing and distribution system if we want to have 
important discussions with consumers when they ask about 
their food. An increasing part of our jobs to grow and raise 

PRESIDENTIALLY SPEAKING
Blessed to play our part in changing times
By Rodd Moesel
President, Oklahoma Farm Bureau & Affiliated Companies
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INSURANCE MATTERS
These are interesting and challenging times
By Gary Buckner
Executive Vice President and General Manager, 
Oklahoma Farm Bureau Insurance

is due in part to the COVID-19 crisis, along with an increase 
in storm activity in April. The overall financial position of the 

company remains 
strong, with a surplus 
of more than $135 
million. With a solid 
corporate strategy in 
place, we should be 
able to improve our 
financial position 
throughout the rest of 
the year and meet the 
financial objectives we 
set out to accomplish.
 On a separate note, I 
would like to recognize 

the retirement of Merry Randazzo from OKFB Insurance. Merry 
began her career over 42 years ago, working in a county office 
to then excel into many different insurance roles with her final 
position being vice president of claims. Merry has touched the 
lives of many Farm Bureau members, as well as employees and 
agents. Her wisdom, commitment and love for our purpose will 
be missed. 
 Thank you for allowing me to serve as your executive vice 
president and general manager. 

he first half of 2020 has been quite interesting for the 
insurance company and industry. The beginning of the year 

looked to be on track for what we 
would consider a normal year, 
but as with Oklahoma, things 
can change very quickly. Thus 
far, 2020 has presented us with 
a recession, COVID-19 crisis, a 
state of emergency, protests and 
demonstrations, and catastrophic 
storms. This, mixed with our 
normal business, has made the 
first half of the year a little 
challenging, but still successful.
 As we conclude the second 
quarter, the challenges thus far 
have naturally placed some unforeseen strains on the insurance 
company, but none that Oklahoma Farm Bureau Insurance has 
not overcome. For starters, the insurance industry is considered 
an essential business. This designation allowed us to remain 
open and provide the service our members need during the 
turbulent storm season we experienced. Our employees, agents 
and county offices made this possible by being one of the only 
insurance companies in Oklahoma to have actual people in the 
damaged areas assisting members during these trying times. I 
am very proud of everyone’s hard work and dedication!
 With the additional hurdles presented, our operational 
view remains optimistic for the 2020 year. New business 
sales continue to improve, and conversely, we experienced an 
increase in property and auto claims. The increase in claims 

With the additional hurdles 
presented, our operational 
view remains optimistic for 
the 2020 year.

— Gary Buckner
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The soil on your farm or ranch is rich with nutrients and minerals...

AND underground pipelines.

CALL 811 BEFORE YOU DIG, in order to notify utility companies who will be affected by the excavation. 
The company will respond to your call and mark their facilities in your work area. This is a FREE service.

No one digs more dirt than America's Farmers and Ranchers. 
No matter if you're deep tilling, drain tiling, ditch cleaning or moving heavy loads.  
Understanding what's below ground will help you DIG SAFELY.

CALL 811 BEFORE YOU DIG, EVERY TIME!!!!!

www.commongroundalliance.com
www.call811.com www.kindermorgan.com/public_awareness
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Trim and Mow the EASY Way with a

DR® Trimmer Mower!

The 
ORIGINAL 

Trimmer 
on Wheels!

5X THE POWER of a hand-held trimmer         
  without the back strain!

   THICKEST, LONGEST-LASTING cord 
    (up to 255 mil) takes seconds to change!

            10 MODELS including Self-Propelled, 
 Tow-Behind (for ATV) and PTO!

* Assembled in the USA using domestic and foreign parts.

GAS... ...and BATTERY!

SOME LIMITATIONS APPLY
Go online or call for details.

FREE SHIPPING
6 MONTH TRIAL

Go Online or Call for FREE Info Kit!

DRtrimmers.com
888-212-0629TOLL

FREE

Rural Oklahoma counts.
okfarmbureau.org/census

From federal funding to 
rural representation, the 
2020 Census has never 
been more important for 
our rural communities. 
Help shape our state for 
generations to come by 
completing your census 
at My2020Census.gov.



COMMODITY CORNER

Four fast facts about our savory state steak
Before placing your next ribeye steak on the grill, known for its buttery texture and delicious 
flavor, below are a few fast facts to know about Oklahoma’s delicious state steak.

May 2, 2019, Gov. Kevin Stitt signed 
Senate Bill 21 into law, making the 
ribeye steak Oklahoma’s state steak. 
Authored by Sen. Casey Murdock, he 
hoped this bill would help acknowledge 
one of Oklahoma’s largest agricultural 
sectors – the beef industry.

Sources: Oklahoma Legislature, U.S. Department of Health and 
Human Services, Harvard Medical School and Omaha Steaks.

So just what makes the cut so delicious and tender? The location. 
The ribeye is carved from an area known for its marbling – also 
known as intramuscular fat – which melts as it cooks, creating a 
juicy, tender steak filled with rich flavors. 

Most commonly known as the ribeye, it can also be 
referred to as a Delmonico, Spencer, beauty steak, 
sarket steak or the Scotch fillet.

On average, adults should consume 
roughly 2,000 calories a day. When grilling 
or ordering your next six ounce ribeye, you 
will consume roughly 498 calories.

1

2

3

4
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CONSIDER THE BENEFITS

t one point or another, all producers 
face some level of price risk at 

the hands of unpredictable commodity 
market f luctuations. The challenge 
for you is to decide the business risks 
you are willing to accept and the ones 
you wish to reduce or remove utilizing 
price risk management tools. A strategic 
marketing program does not attempt 
to eliminate all risk – it attempts to 
transform unacceptable price risks into 
an acceptable form.
 With decades of experience in price 
risk management, and staff in key 
agricultural producing regions around 
the world, INTL FCStone provides expert 
guidance, insights and data solutions 
to individual farm businesses - to 
make educated risk management and 
marketing decisions across grains/
oilseeds, dairy, livestock and more.
 As a Farm Bureau member, you will 
have access to these exclusive discounts 
on INTL FCStone’s high-touch and 
personalized risk management services:

• Futures/Over-the-Counter (OTC) Trades: Open a new trading account and get 10 free 
trades each year.* Use proven risk management tools like futures, options and over-
the-counter contracts in an effort to protect your farm’s profits from price volatility.

• Know-Risk™ Crop Marketing: Receive 20% off an annual subscription to Know-
Risk™ Crop Marketing* and access the software tools and expert advisors you need to 
be proactive in the market while protecting your farm’s margins. 

• Market Intelligence: Access market data and insights to make more informed 
marketing decisions. Save 25%-90% on Market Intelligence packages* and get ahead    
of the markets with INTL FCStone’s expertise.  

  • Basic Package: $100/Year ($1,000 Value) 
     Includes daily market summaries and commentary
  • Silver Package: $1,500/Year ($2,000 Value) 
     Extensive weekly and monthly market insights including hedge thoughts,  
     spread studies, USDA report analysis and weather plus the daily reports included  
        in the basic package
  • Gold Package:  $2,250/Year ($3,000 Value)
     Monthly market and strategy call with personal advisor, customized hedge plan,  
     monthly market outlook webinars, plus all reports included in the silver package
• Events and Education: Save 40% on market outlook conferences and educational 

seminars* designed to help you engage risk management strategies to get ahead in   
your business.

 For more information about FCStone and other benefits available to Oklahoma Farm 
Bureau members, visit FB.org/FCStone. 

Investing wisely with INTL FCStone
OKFB’s newest member benefit will help guide you and your family when making business 
investments that can affect generations to come.

Market 
Intelligence

Up to 90% Off

Futures/OTC
Trades

10 Free Trades

Market Outlooks 
& Education

40% Off

Know-RiskTM 
Crop Marketing 

20% Off

Learn more at 
FB.org/FCStone

Proactive Marketing Starts Here.

Details and restrictions apply. INTL FCStone Inc. provides financial services worldwide through its subsidiaries in accordance with applicable law in the jurisdictions where 
services are provided. The trading of derivatives such as futures, options, and over-the-counter (OTC) products or “swaps” may not be suitable for all investors. 

Derivatives trading involves substantial risk of loss, and you should fully understand those risks prior to trading.

*Details and restrictions apply.               
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ABOVE
Est. 2008

A Cut

Combining love for his rural roots and dedication to quality, Keith’s Butcher Shop 
has become a western Oklahoma destination for custom animal processing.
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from a farmer or rancher ballooned. Coupled with a 
growing curiosity of how food is grown and processed, 
Keith saw a surge in demand for his processing prowess.  
 From Keith’s perspective, the recent uptick in business 
has been good, but it also has its downsides. Due to 
both the size of his staff and his facilities, Keith has to be 
realistic with what they are capable of doing on any given 
day while continuing to provide each and every customer 
with the quality the shop strives to achieve.
 “We are probably processing a few more animals than 
we usually do, but we are booked out a lot farther, and 
that is not sitting well with a lot of people,” Keith said. 
“A lot of people will call when they have 90 to 100 days 
left before their animal is ready to make an appointment. 
Now, that is not the case.” 
 As of June 2020, Keith’s Butcher Shop was fully 
booked until July 2021, oftentimes filling up an entire 
month on the calendar in just single day.
 Keith had multiple families contact him in late spring 
to try and schedule a time to process their animals. In a 
one-month timeframe, he had close to 200 customers 
inquire about processing but not schedule because 
they just could not wait an entire year. Many of those 
potential customers have all been new. 
 Even with the challenges he and his staff have faced in 
the last few months, he cannot imagine doing anything 
else. Fifteen years ago, however, as Keith was nearing 
the end of his college career and weighing his options, 
what is known today as Keith’s Butcher Shop almost 
never existed.
 Keith, who serves as the owner and operator of Keith’s 
Butcher Shop, first built his Burns Flat facility in 2008, 

he concept of purchasing large quantities of 
beef such as a quarter, half or even a whole 
custom-processed animal disappeared from 
the mind of the general consumer more 

than a generation ago. Picking up a to-go order from 
a favorite restaurant on the way home from work 
or the ease of being able to swing by a supermarket 
meat counter to pick up cuts of meat for dinner that 
night has become the way a vast majority Americans 
purchase the beef, pork or lamb they consume.
 In recent months, however, as meat counter shelves 
in stores and butcher shops alike lay empty – not 
because of a shortage of the meat supply in the 
United States, but simply because of a shift in demand 
– consumers began searching elsewhere to find the 
protein they needed and wanted. 
 For many Oklahomans, that meant buying directly 
from the producer or local butcher. 
 This is where small, family-run businesses like Keith’s 
Butcher Shop come into play. 
 Located in the small western Oklahoma town of 
Burns Flat, Keith Schneberger, along with his staff of 
four, have been in overdrive the last few months.
 “There have always been people buying halves and 
quarters (of beef), but now there are lots of new 
people,” Keith said. “A lot of people didn’t know that 
you could go to a local farmer or butcher shop and 
buy a quarter or a half. A lot of people think it comes 
from a package in Walmart, honestly.”
 As consumers were faced with empty store shelves 
as the COVID-19 pandemic quickly escalated, the 
interest in custom-processed beef purchased directly 

I want everyone within 100 miles to associate 
Keith’s Butcher Shop with quality and to come 

here because we do the best job.

“

”
– Keith Schneberger, 

owner of Keith’s Butcher Shop



and later expanded by adding a 
second storefront location in Elk 
City that he owns and operates in 
conjunction with his brother. 
 As an Oklahoma State University 
student, Keith began working at the 
meat lab located in the Robert M. 
Kerr Food and Agricultural Products 
Center on campus. Processing 
different products such as beef, 
swine, lamb, cooked products, 
vegetables and even helping 
graduate students with their research 
projects, Keith was able to gain a 
wide array of experience in just four 
short years.
 What started off as just a college 
kid needing a job quickly grew into 
something he enjoyed and at which 
he excelled. 
 “Prior to college, I had no desire at 
all for what I am doing now,” Keith 
said, grinning, reflecting on his plans 
during high school. “If I would not 
have needed a job in college and 
did not know a friend – of a friend 
of a friend – that worked there and 
helped get me into the program, I 
would probably be doing something 
different today.”
 As a senior in college and with 
graduation quickly approaching, 
Keith knew that he had three options 
after graduation: return to Burns 
Flat and farm with his father, begin 
working in the oilfields or take a leap 
of faith and start his own business 
processing animals in his hometown.
 While trying to decide which 
avenue he would pursue, three local 
processing businesses in western 
Oklahoma went out of business. 
 “They were just a dying breed out 
here,” Keith said. 
 Soon it became clear to him what 
his post-college plans would entail. 
 Around that time, with the oilfield 
activity taking off in the region, 
Burns Flat started an economic 
development program to entice 
local businesses to the area. Already 
having a desire to return to rural 
Oklahoma where both he and his 
wife grew up, everything seemed to 
be falling into place.
 With help and guidance from 



his family, he set off on a new 
adventure, purchasing equipment 
from those three butcher shops that 
were going out of business to equip 
his own.
 Since venturing out on his own, 
Keith has learned what to expect 
for each season, and he plans 
accordingly. Beef cattle fill his locker 
year-round, supplemented with swine 
in the spring and fall. As hunting 
season and the holidays approach, 
deer, turkeys and smoked meats 
become common items for him to 

process and cure.
 While Keith’s may be known to 
most in western Oklahoma as a 
place to take livestock for high-
quality custom processing, the shop 
also sells single packages of meat 
products to consumers who stop 
by the retail store. Freezers and 
refrigerators line the front of his 
shop in Burn Flat filled with packages 
of ground beef, bacon, sausage, 
hamburger patties, ribeye steaks 
and much more cut right there in 
the shop. In recent months, keeping 

these cases full has presented a 
second challenge for Keith. 
 Keith possesses a custom exempt 
meat processing permit that allows 
him to offer custom processing to 
area farmers and ranchers. However, 
the retail-packaged cuts of meat 
he sells directly to consumers are 
required to come from a federally 
inspected facility. 
 Keith has faced the same level 
of difficulty, to a certain degree, 
that most grocery stores and meat 
counters across the nation are 



facing as they try to source animal 
protein during a pandemic. It has 
been a challenge to find the exact 
cuts and quantities needed to fill the 
storefront in the last few months, 
and what he has been able to acquire 
is priced much higher than normal.
 “The meat I get for retail, the price 
has gone through the roof,” Keith 
said of the recent increase in meat 
prices nationwide.
 Accustomed to purchasing exactly 
what he needs at a moment’s notice, 
placing an order that is swiftly 
fulfilled is not the case for Keith 
anymore.
 “For the last three weeks, I cannot 

get any of that (meat),” Keith 
explained. “If I can, it is only one box 
and the price is double.”
 When Keith purchased a box of 
ribeye rolls in April, which are then 
cut down to the typical ribeye steaks 
consumers are accustomed to seeing, 
he had to pay $533. This time last 
year, that same box of ribeye rolls 
was nearly half the price, raising his 
cost and his consumers’ nearly 50%.
 “If I want to make a dollar, that 
is what I have to charge,” Keith 
laments. “I don’t know who wants a 
$30 steak and then have to go home 
and cook it. If I’m going to spend 
that much money, I’m going to go to 

a nice restaurant and sit down.”
 For the time being, his current 
ground beef prices have not reached 
the same increase in price due to the 
fact he purchased a large quantity of 
the cuts he uses to make ground beef 
prior to the markup. Unfortunately, 
if he has to purchase more soon, he 
will be forced to sell ground beef for 
$8 or $9 a pound.
 Even with all the challenges that 
seemingly came out of nowhere for 
Keith and employees, he still loves 
the business, his customers and the 
rural community that has become 
a destination for custom processing 
along with the Schneberger family’s 
retail shop.
 In addition to working at the 
butcher shop full-time, Keith can also 
be found out in the field with his dad 
or brother farming in the Burns Flat 
area, serving as coach of the local 
county 4-H club meat judging team, 
or being dad to his three children – 
Waverly, Whitten and Wren. 
 For Keith and his wife, Erin, most 
of their days are spent at the shop, 
making it a second home for them. 
As their usual customers come in and 
out to pick up their order or purchase 
a few packages of beef for dinner 
that night, they are often greeted 
with a smile and a wave by their 
children. If you are lucky, Waverly 
may even be the one to step up to 
the front counter to help you with 
your payment.
 As time progresses and business 
begins to shift into a new normal for 
Keith and his family, one thing will 
remain constant. Just like before, his 
three children will continue to roam 
the family business, learning more 
each day about the shop they will 
eventually inherit and the quality 
their father expects.
 “When people ask where they 
should take their animal, I want 
them to come here,” Keith said. “I 
want everyone within 100 miles to 
associate Keith’s Butcher Shop with 
quality and to come here because we 
do the best job.” 



Tip: When placing your order, tell your butcher how many people are in your family. If your family is larger, it 
does not mean you need to have that exact number of steaks in a package. Instead of packaging six steaks 

together, have your steaks packaged with two or three per package to ensure they can defrost evenly. 

– Chuck roast
 - Roasts average three to four pounds
– Arm roast
– Brisket
 - Option to cut in half
– Rib steak
 - Choice of rib steaks or ribeye steaks
– Club steak
– Stew meat

Fore Quarter Hind Quarter
– T-Bone, Filet or Kansas City Strip
 - Filet and KC Strip are boneless
– Sirloin
– Round steak
 - Option to have it tenderized or cut  
   as minute steaks
– Rump roast
– Ground beef
 - Packages can be customized to    
   your family's need
– Hamburger Patties

The Butcher's
GUIDE

An order guide for your next custom processing order
No matter if it is the first time or you just need a refresher, placing a custom order of beef 

can be stressful. In preparation for your big investment, below is a list of items you can 
choose from when placing your next custom processing order.

Miscellaneous Items: Cuts such as the tongue, heart, liver and tail are available, if desired.



With fewer Oklahomans 
living and working in rural 
communities across the 
state, the Oklahoma Farm 
Bureau Ag Fund helps its 
members stand together 
to ensure a bright future 
for rural Oklahoma.

Living in rural Oklahoma, it can easily seem 
as if the issues facing one’s community 
are not recognized by state leaders and 
lawmakers, especially as fewer Oklahomans 
reside in rural areas. Farmers, ranchers and 
rural Oklahomans encounter unique needs 
and challenges related to the economy, 
health care, education and more – many 
that rely on the actions of state legislators 
and other elected officials.

 Electing strong leaders who understand 
the value of rural Oklahoma and can help 
tackle those challenges is critical to the 
future of the rural way of life. 
 The Oklahoma Farm Bureau Ag Fund, the 
organization’s political action committee, 
offers Farm Bureau members the distinct 
ability to unite together to back candidates 
who will work for the betterment of 
agriculture and rural Oklahoma.



OKFB AG FUND 
BOARD

CHAIR
Keeff Felty

Jackson County
District Two

Leon Richards
Texas County
District One

Wayne Taggart
Caddo County
District Three

Roger Fisher
Cotton County
District Four

Terry Caldwell
Choctaw County

District Five

Charlie Coblentz
Mayes County

District Six

Steve Clark
Alfalfa County
District Seven

LeRoy Odell
Pottawatomie County

District Eight

Sue Farmer
Lincoln County

District Nine

WHAT IS THE AG FUND?
Funded by voluntary dues of Farm Bureau 
members across the state, the Ag Fund 
is the organization’s grassroots political 
action committee that provides members 
an opportunity to financially support and 
endorse candidates for elected office who 
uphold the values of rural Oklahoma. 

HOW IS SUPPORT DECIDED?
Every two years, OKFB members meet 
to make recommendations to the Ag 
Fund board of directors regarding which 
candidates to support financially or 
endorse. To help guide the decisions of 
the Ag Fund, candidates seeking support 
are invited to complete a short survey on 
leading agriculture and rural issues.
 The Ag Fund board of directors, 
comprised of nine Farm Bureau members 
from across the state, considers the 
recommendations from local members 
to determine the candidates who receive 
financial support or an endorsement.
 Active throughout each election cycle, 
the Ag Fund board meets before primary, 
runoff and general elections to lend support 
or endorsements to candidates.

WHY SHOULD I CONTRIBUTE 
TO OKFB’S POLITICAL ACTION 
COMMITTEE?
By donating to OKFB’s political action 
committee, Farm Bureau members can 
help ensure those elected to serve in the 
state legislature and other elected offices 
value the unique perspectives of rural 
Oklahomans.
 Though an extra few dollars in optional 
membership dues seems insignificant, 
every contribution counts. Multiplied across 
more than 70,000 OKFB members, a small 
donation can have a meaningful impact on 
rural representation across the state.

CAN I CONTRIBUTE MORE THAN A 
FEW DOLLARS?
Farm Bureau members are always welcome 
to make additional contributions to the 
organization’s political action committee. 
Learn how to donate the political action 
committee by contacting OKFB public 
policy staff at (405) 523-2300. 

FOLLOW THE OKFB AG FUND’S 
WORK AT OKFB.NEWS/AGFUND.
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LESSONS LEARNEDTHE HARD WAY
A LOOK BACK OVER THE LAST FEW MONTHS TO ANALYZE WHAT AGRICULTURE AND RURAL 
OKLAHOMA HAVE DISCOVERED SO FAR THROUGH THE COVID-19 PANDEMIC.

“UNCERTAIN TIMES.”
“UNPRECEDENTED CIRCUMSTANCES.”
“THE NEW NORMAL.”

 Whatever we have to say about the year 2020 to this 
point, we can be assured that change is certain.
 The COVID-19 pandemic has shaken our daily lives, 
upending the things we once counted as certain or that 
we took for granted. 
 In agriculture, the massive disruptions to America’s 
food and fiber system placed farmers and ranchers in the 
same camp as consumers, just on the opposite ends of 
the supply chain. Agricultural producers watched the 
prices they received for their products drop, even as 
grocery store prices surged due to factors outside of 
their control.
 For rural Oklahoma, it amplified the challenges our 
rural residents have been facing in recent years. With 
closing rural hospitals, drive times for critical medical 
services have increased from minutes to hours. Holes in 
reliable broadband internet access mean fewer 
opportunities to work remotely or access telemedicine. 
 While the full brunt of COVID-19 and its impacts upon 
society will not be fully understood for some time, 
Oklahoma Farm Bureau has been monitoring our 
changing world in the last few months to better 

understand both the short-term impacts and long-term 
implications upon agriculture and rural Oklahoma. 
 As an organization dedicated to effecting change for 
agriculture and rural Oklahoma, it is an important time 
to take stock of what we have seen so far throughout this 
pandemic and analyze how OKFB can help ensure 
agriculture and rural Oklahoma will continue to grow, no 
matter what new realities may arise.
 Already across farm country, Farm Bureau members 
are inquiring how we make a stronger, more resilient 
food system for our nation. They are wondering how we 
create better opportunities in our rural communities to 
ensure that residents across our state have access to the 
same quality of life that our urban friends have.
 Together, we are seeking a better way forward in light 
of the lessons that we have learned the hard way during 
the last few months.
 We have assembled a series of stories that highlight 
several of the areas in which OKFB works to create 
positive changes for our state. As we contemplate these 
lessons, we will continue to work together to create a 
brighter future for our state, no matter what may come.
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klahoma farmers and ranchers have long realized the 
growing disparities between rural and urban access 

to health care. With the sudden onslaught of the novel 
coronavirus, which upended our society to nearly 
unrecognizable levels within a matter of weeks, the stark 
reality of the growing inequalities between rural and 
urban communities’ ability to access health care has 
arguably never been more evident.
 Rural communities are not only home to large 
populations of elderly residents, but they also have a 
significant number of individuals with hypertension, 
heart disease, diabetes and respiratory diseases. Both 
the elderly and those with underlying health conditions 
have been placed in a high-risk category for severe 
illness caused by COVID-19. 
 Rural Oklahoma, which accounts for 34% of the state’s 
population, has shown a cumulative death rate of 9.6% 
compared to a rate of 8.78% in urban Oklahoma.   
Unfortunately, rural communities have also seen 
growing hospital closures with 128 rural hospitals in 
America shuttering in the last decade. 
 Farm Bureau members have long-held policies 
advocating for improved access to quality and affordable 
health care for rural Oklahomans through maintaining 
rural hospitals and incentivizing health care providers to 
locate to rural areas. Hospital closures not only widen 
the gaps in cost, provider options and service 
availability, but they also uproot an economic anchor in 
their communities. 
 As one of the main sources of private-sector jobs, 
communities that have seen hospital closures have also 
dealt with residents moving elsewhere for work, taking 
their tax dollars with them.
 COVID-19, which poses a higher threat to rural 
populations, has revealed the critical need for a 
significant investment increase in rural health. Before 
COVID-19, rural communities nationwide saw an average 
mortality rate increase of 6% following a rural hospital 
closure, based on data from the National Bureau of 
Economic Research. Now, with the need to remain 
prepared for potential future pandemics, adequate 

investment in the health care infrastructure of rural 
communities is imperative for the continued well-being 
of the rural way of life. 
 While rural hospitals were designed for primary care 
such as outpatient testing, broken bones and 
immunizations, patients seeking treatment for COVID-19 
require intensive care, specialized drugs and ventilators. 
This primary care hospital model, coupled with a severe 
shortage of infectious disease experts and a lack of 
funding to combat a crisis of this level, causes great 
concern for rural residents who may have to travel 
considerable distances to access appropriate care for 
themselves or a sick loved one in a future pandemic.
 In the months since the pandemic hit the U.S., the 
sudden switch to telemedicine has transcended the 
rural-urban divide. 
 While rural residents have long sought out 
telemedicine options when local care is not an option, 
urban and rural residents alike turned to telemedicine  
during the pandemic as the only way to access health 
care providers while hospitals and other medical offices 
were closed to nonemergency patients to conserve 
personal protective equipment and prepare for a 
possible surge in critical patients. 
 Farm Bureau has supported trained personnel in rural 
hospitals who are assisted by telemedicine options in a 
larger health care facility for several years. The 
pandemic has forced a wide scale rethinking of access to 
care, resulting in a major shift from brick-and-mortar 
health care facilities to telehealth options in both rural 
and urban areas. The now-realized benefit of increased 
flexibility in access to care will likely mean patients will 
not fully revert to in-person appointments in the post-
COVID world.
 Oklahoma Farm Bureau believes in accessible, quality 
care that prioritizes patient safety. Our organization 
remains committed to improving affordable access to 
health care by supporting legislation and rules that  
allow for eased restrictions on well-equipped providers 
such as nurse practitioners and certified registered 
nurse anesthetists. 

RURAL HEALTH CARE

LESSONS LEARNED THE HARD WAY – KEY TAKEAWAYS SO FAR FROM THE COVID-19 PANDEMIC

How far is “too far” when urgent care is required?
By Caylie Holman, Oklahoma Farm Bureau assistant director of public policy
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vents of the early months of 2020 have engulfed the 
world in a way that challenges personal health as 

well as the vitality of our economic systems. In 
Oklahoma, though somewhat insulated as a more rural 
state, the novel coronavirus (COVID-19) disrupted lives, 
directly and indirectly impacting almost every 
community, every business and every household. 
Challenges like changing consumption patterns, supply 
chain disruptions and rapid transition to contactless or 
limited contact service may persist for some time. 
 For rural economies, COVID-19 was another blow for 
communities already dealing with multiple years of low 
commodity prices and reduced oil and gas production as 
of January 2020. This makes isolating the impacts of the 
pandemic difficult. 
 Part of what makes COVID-19 unique as compared to 
other economic challenges, like the Great Recession 12 
years ago, is how rapidly things changed. There was little 
warning, and no slow decline. 
 Within a few months, every country around the globe 
and every sector of the economy was being impacted. 
The Center for Disease Control reported 1,994,283 cases 
of the virus in the United States as of June 11, with 
112,967 deaths reported since the start of community 
spread on February 23, according to the U.S. Centers for 
Disease Control. 
 During the same time period in Oklahoma, there were 
7,218 reported cases with 360 deaths. Hospitalizations 

for COVID-19 peaked at 562 on March 30 (as of 
publication deadline), and were reported at 164 on June 
4, 2020, according to the Oklahoma Department of 
Health. This pandemic clearly has resulted in impacts felt 
throughout our country and state. 
 In agriculture, livestock sectors have had to balance 
supplying meat to near-empty grocery shelves with 
worker safety. As a result, processors and manufacturers 
that have consolidated packing and processing for 
efficiency have faced higher costs and lower rates of 
production. It is possible that a long-term change in meat 
price trends may result since protective measures may 
need to be in place for some time. 
 Some of the heaviest damages from COVID-19 occurred 
in the small business, tourism and food service sectors. 
Small businesses often had little cash on hand to weather 
the COVID-19 related closures and reductions in business. 
 Professional services like realtors and accountants may 
have fared better through a rapid change to telework, but 
one observation has never been more apparent – some 
rural areas do not have the same access to broadband 
technology that other regions of the state enjoy. If this 
digital divide does not improve, many rural businesses 
and rural families will face difficult times competing as 
the world likely shifts to more online activities. 
 Consumers may make choices moving into the future 
that are defined by their trust in safety standards and 
comfort in public interactions. It is possible that 

OVERVIEW OF THE IMPACTS OF COVID-19 
ON AGRICULTURE AND RURAL OKLAHOMA

LESSONS LEARNED THE HARD WAY – KEY TAKEAWAYS SO FAR FROM THE COVID-19 PANDEMIC

Oklahoma State University Extension analyzes the economic toll of the COVID-19 impact upon  
Oklahoma’s farmers, ranchers, consumers and rural economy.
By Amy Hagerman, Ph.D., assistant professor, Oklahoma State University department of agricultural economics and  
Mike Woods, Ph.D.., professor emeritus, Oklahoma State University department of agricultural economics
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consumer actions have changed permanently as many of 
us have lived virtually online during the “Safer at Home” 
phase. Perhaps we will return to some semblance of past 
consumer choices and preferences. 
 Oklahoma businesses of all kinds may need to invest 
time in online marketing platforms, digital media and 
finding a way to create trust relationships with 
customers. Sectors like tourism may see a greater  
influx of tourists that stay in-state this year and take 
advantage of outdoor amenities. Now may be the perfect 
time to build additional Oklahoma pride in our many 
natural resources. 
 There is a lot of discussion regarding what the new 
normal will look like. Business practices, consumer 
choices and consumer demands may no longer look like 
pre-COVID standards. Opportunities may arise for 
entrepreneurs who can help other businesses pivot to 
the new environment. 
 We do not know how long impacts will last, and the 
shift to an online presence and enhanced consumer 
safety concerns could lead businesses to something new. 
 Only time will tell what the new normal will be; 
however, we can feel confident that the basics of 
business development and management will continue  
to be valid. Having sound business plans with 
appropriate management practices and a firm 
understanding of the market and consumers will matter, 
perhaps now more than ever. 

LESSONS LEARNED THE HARD WAY – KEY TAKEAWAYS SO FAR FROM THE COVID-19 PANDEMIC

COVID-19 shifted consumer spending

54% of their food budget  
to approximately 15%.

Consumer spending  
on food away from 
home shifted from

Impact on Oklahoma's livestock and broiler industries

$240

By sector, estimated damages are: 

$575 $35 - 50
million million million

Swine Beef cattle Broiler chickens

It is difficult to determine COVID-19’s direct impact on Oklahoma crop prices 
due to several events that occurred simultaneously:

Phase 1

China Trade 
Deal

Reduction in gasoline 
demand and a price war 

between Saudi Arabia  
and Russia

Record world wheat 
ending stocks and near 
record corn, soybean,  

and cotton ending stocks

COVID-19 has likely impacted crop pricesCOVID-19 shifted where we buy our food

in nationwide restaurant revenue 
losses in 2020.

FOR THE FULL SERIES OF COVID-19 INDUSTRY 
SECTOR REPORTS AND RESOURCES FROM 
OKLAHOMA STATE UNIVERSITY EXTENSION, VISIT

AND CLICK ON THE “CORONAVIRUS INFORMATION 
AND NEWS” LINK.

EXTENSION.OKSTATE.EDU 

ASSESSING THE PANDEMIC’S IMPACT ON OKLAHOMA’S ECONOMY

Raper and Peel (2020) Raper and Peel (2020) 

Hagerman and Anderson (2020) 

$240
billion

Willoughby, Holcomb, Graves and Johnson (2020)
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 Statistics from USDA’s Economic 
Research Service show consumers 
spent a record $1.7 trillion on food 
and beverages in 2018, up $78 billion, 
or nearly 5%, from the previous year. 
Of that total, food purchases in 
grocery stores, warehouse stores or 
supercenters totaled $628 billion, up 
$23 billion, or nearly 3%, from 2017. 
 Food purchases in full-service and 
limited-service restaurants totaled 
$678 billion – $50 billion more than 
sales in grocery-type outlets and up 
$39 billion, or nearly 6%, from the 
previous year. Food purchases in 
restaurants have exceeded those  

he self-distancing and 
quarantine protocols put in place 

to slow the spread of COVID-19 
reduced economic growth, kept 
consumers in their homes and 
changed the way Americans 
purchase and consume food.
 Food production, too, was 
significantly disrupted, especially  
at livestock processing facilities, 
where labor shortages and worker 
protection measures slowed 
throughput at plants around the 
country and even caused some 
facilities to shut down. 
 While we certainly are not over the 
COVID-19-induced disruptions to the 
economy, our food supply chain has 
largely adapted to continue to 
provide food for the country, 
although agricultural producers 
continue to feel extreme pain. 
 In many ways, COVID-19 has 
helped many Americans gain a better 
understanding of who grows their 
food and how it gets from the farm to 
their tables. 

efore the pandemic, consumers 
in this country were spending 

more of their food dollars than ever 
before away from home. 

WHAT COVID-19 REVEALED ABOUT OUR 
MEAT SUPPLY CHAIN

LESSONS LEARNED THE HARD WAY – KEY TAKEAWAYS SO FAR FROM THE COVID-19 PANDEMIC

Breaking down the complex array of factors that shifted our nation’s meat supply seemingly overnight, 
sending livestock markets and food prices, alike, into convulsions.
By Michael Nepveux, American Farm Bureau Federation economist

FOOD CONSUMPTION IN AMERICA 

of grocery-type outlets every year 
since 2015.
 Figure 1 (below) shows consumers’ 
dramatic response to shelter-in-
place orders and dine-in restaurant 
closures, with the amount of money 
spent at food service establishments 
declining drastically in April. This 
shift had far-reaching implications 
that rippled through the supply 
chain all the way to our nation’s 
farmers and ranchers. 
 Many products going through the 
food service demand channel are 
prepared or packaged in a specific 
way, and shifting this product from 
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food service to retail is not a 
logistically simple task. One of the 
main challenges is that processors, 
who may produce curated 
proportioned product or specific 
packaging for a particular 
restaurant, may not be able to 
immediately produce case-ready 
meat for the grocery store.

anging from a few days to two 
weeks, over the past several 

months, dozens of livestock 
processing plants closed temporarily 
due to issues with COVID-19. In some 
cases, the closures were due to 
outbreaks among workers at the 
plants. In other cases, it was a 
struggle to keep workers, who were 
afraid of getting sick, coming into 
the plant. 
 Given that these facilities closed 
and reopened at irregular intervals, 
estimating impacts to the country’s 
processing capacity is difficult. 
 However, we can estimate that at 
times over the previous few months, 
pork processing capacity was 
reduced by as much as 20% due to 
plant closures and beef processing 
capacity had been reduced by as 
much as 10%. 
 These estimates were derived 
from publicly available information 
and company announcements  
about packing plants and further 
processing facility closures. They 
do not factor in reductions in 
capacity due to slowing throughput 
and reduced line speeds at these 
facilities, which also reduce capacity. 
 In an effort to protect employees, 
processing companies implemented 
new policies (such as installing 
Plexiglas barriers between workers, 
spacing employees further apart, 
etc.) and incorporated more social 
distancing in their facilities, which 
slowed the flow of product through 
their lines. 

PRESSURES ON THE SUPPLY SIDE OF THE EQUATION

 This reduction is more difficult to 
quantify but has the potential to 
have more far-reaching impacts than 
direct plant closures. One data point 
that we can use as a proxy for this 
difficult-to-gauge number is overall 
weekly slaughter of cattle and hogs. 
 Figure 2 (above top) shows the 
drastic drop in slaughter numbers 
for hogs and cattle. At its worst, 
weekly total cattle slaughter 
decreased by 35% from 2019, but 
since then it has largely recovered. 
 Weekly hog slaughter dropped 35% 
from 2019, but has already recovered 
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to levels above last year’s. It took 
over a month, but for the most part, 
slaughter capacity has largely 
returned to “normal” and is above 
2019 levels, if not quite to early  
2020 levels. 
 Without the processing capacity, 
plants could not take delivery of 
animals, which drove down prices 
paid to producers and created 
backlogs throughout the system. 
Figure 3 (above) shows the dramatic 
decline in live cattle futures and the 
roller coaster that lean hog futures 
have been on.



28  —  Oklahoma Country

volume of “unspoken for” meat in 
the market on a typical day, and 
much of the meat being processed  
in a plant has already been sold to  
a retailer.
 The spike in the cutout was partly 
driven by a surge in demand as 
retailers looked to refill their meat 
cases, increasing competition for the 
small share of “unspoken for” meat. 
 As processing facilities faced labor 
struggles and a real strain on supply 
developed, there was less and less 
available meat on the spot market, 
further driving the spike in price. 
 Because much of the meat 
delivered to grocery stores during 
these weeks had been sold to 
retailers weeks or months earlier, 
less of it was valued at these historic 
cutout prices than some think.

s wholesale prices for meat 
skyrocketed and livestock prices 

plummeted, the live-to-cutout 
spread for beef widened to the 
degree it caught President  
Trump’s eye. 
 Figure 5 (opposite page) shows the 
increase in the live-to-cutout spread 
for beef. This spread comes from the 

ith limited processing capacity 
comes lower output of meat 

and poultry products, which has 
pushed wholesale prices way up. 
 The choice boxed beef cutout has 
surged well beyond historical levels, 
more than doubling in value in a 
matter of weeks. The composite 
boxed beef cutout increased by  
132% from its February low to its 
May high. 
 The pork cutout also more than 
doubled, but for the most part 
remained below 2014 highs, when 
PEDv decimated the country’s  
pork industry.
 Something that should be 
mentioned here is the way beef is 
sold. On a typical day, a retailer is 
not going to be able to order more 
meat for delivery the next day; that 
is not how the system works. 
 The meat that retailers sell on a 
typical day is product the retailer 
started planning sales around as 
many as three months before.  
The retailer may have actually 
purchased the product as many as 
six weeks prior.  
 This means there is not a large 

PUTTING SUPPLY AND DEMAND TOGETHER

Livestock Marketing Information 
Center’s database of calculated gross 
margins on a 1,000 lbs.-of-steer basis. 
 These calculations are essentially 
the spread between inputs and 
outputs and do not include 
processing costs (energy, labor, etc.) 
and fixed costs.
 It is tempting to look at Figure 5 
and draw conclusions about packer 
margins, but while the live-to-cutout 
spread typically provides a good 
measure of the overall health of 
packer margins, the current 
environment makes that incredibly 
difficult to gauge. 
 Processing plants’ new COVID-19 
safety measures add costs that are 
not included in the spread. There is 
no way to know those costs without 
getting a look at the processing 
companies’ internal information,  
but one can infer that the cost of 
protective gear, increased sick  
leave, increased bonuses and 
increased incentive pay are very  
high for these businesses.
  Additionally, while a plant may be 
profitable while operating at 90%-
100% capacity, that may not hold true 
at 50% capacity, even with record-
breaking spreads. 
 The fixed costs associated with 
operating a plant come in many 
forms, including massive asset 
investment costs and large 
regulatory costs. 
 The companies normally spread 
those costs over many animals  
when operating at or near full 
capacity, but when capacity is 
reduced significantly, the ability to 
operate profitably declines as they 
spread these fixed costs out over 
fewer animals. 
 Taking into account reduced 
throughput and increased COVID-19-
related costs, processor profitability 
has the potential to decline 
dramatically. 

LESSONS LEARNED THE HARD WAY – KEY TAKEAWAYS SO FAR FROM THE COVID-19 PANDEMIC

PRESSURES ON THE DEMAND SIDE OF THE EQUATION
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 While there is no way to know for 
sure how profitable some of these 
plants are, it is certain that the 
picture is much murkier than a 
simple cursory look at Figure 5 
would tell you.

ajor disruptions in the cattle 
and hog markets, as a result of 

the COVID-19 pandemic, have led to 
many conversations about the role of 
trade for livestock and meat markets. 
 Export markets offer an important 
outlet for our product, with exports 
comprising 11% of beef production, 
16% of chicken production and 23% 
of pork production. 
 The pork industry in particular 
made a concerted effort to expand 
with an eye on export markets as the 
eventual consumer of that product.  
 In particular, the U.S. has an 
important trading relationship with 
our closest neighbors, Canada and 
Mexico. Over more than two decades, 
the cattle and hog industries in 
Canada, the U.S. and Mexico have 
evolved based on a consistent and 
favorable market arrangement. 
 Cattle trade flows play an 
important role across the U.S. well 

THE ROLE OF INTERNATIONAL TRADE
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beyond trade deficits and surpluses, 
or volumes. They provide numbers  
to keep feedlots full and packing 
plants running efficiently. They 
provide flexibility to adjust to 
market conditions along the supply 
chain in all three countries. In turn, 
these cattle become beef, and free 
trade agreements allow for our 
processing sector to ship different 
cuts to those countries that desire 
them the most. 
 The U.S. would be hard-pressed to 
consume domestically the variety 
meats from its own cattle supply; 
these byproducts would otherwise 
be considered waste without access 
to other markets that preferred 
these meats (the typical U.S. 
consumer isn’t going to be found 
eating chicken paws, offal and other 
variety meats found on our animals). 
 Ultimately, these relationships 
have increased the value of the 
carcass in the U.S., finding 
consumers that value each of  
these cuts.

o capture value for livestock 
producers, American Farm 

Bureau is working aggressively, 

particularly during the coronavirus 
pandemic, to make sure there is no 
market manipulation and that 
livestock producers are fairly 
compensated for their cattle. To that 
end, American Farm Bureau:

• Is in the process of convening a 
working group comprised of 
state Farm Bureau presidents to 
investigate the impacts of 
COVID-19 on livestock markets 
and actions taken by the packing 
industry during this crisis; 

• Has called for investigations by 
the Commodity Futures Trading 
Commission and USDA into 
questionable market practices;

• Has met with both CFTC and 
USDA officials to convey its 
strong interest in a robust, 
aggressive investigation of any 
market-distorting activities;

• Is supporting the Trump 
Administration’s initiative to 
have USDA investigate potential 
market-distorting tactics;

• Is working with governmental 
entities and other agricultural 
organizations to engage in 
aggressive oversight of cattle 
markets to ensure producers 
receive fair value for their 
livestock;

• Is strongly implementing AFBF 
policy as written by our producer 
members to capture fair value 
for their products; and

• Will oppose efforts that 
undermine producers’ ability to 
get the best price for their 
products.

 AFBF’s initiatives are guided by 
the policies written by our farmer 
and rancher members. Those policies 
hold the greatest promise of 
delivering the most value for 
producers’ products.

STEPS TAKEN BY AFBF



30  —  Oklahoma Country

hile schools, companies and organizations 
canceled events and activities as the COVID-19 

pandemic spread across the U.S., educators, employees 
and employers alike moved their daily duties online.
 From meetings to classes and from core job activities 
to late-night entertainment, the world was still 
accessible from home, as long as one did not stray too far 
from a Wi-Fi signal.
 But unlike in the urban and suburban parts of our state 
where broadband internet providers are plentiful and 
download speeds are more limited by the age of your 
router than by your internet provider, many rural 
residents found themselves either scrambling or 
frustrated trying to accomplish their daily tasks due to 
slow internet speeds and lacking cellular data coverage.
 In July 2019, the Kansas City branch of the Federal 
Reserve Bank issued a report ranking Oklahoma 47th in 
the nation for broadband connectivity among the 50 
states. Additionally, 30% of Oklahoma’s population was 
designated “underserved,” with access to fewer than two 
wired internet providers. The Fed’s report observed, 
“Broadband today equals electricity and telephone 
service in the 1930s.”
 According to Oklahoma State University Extension, a 
survey conducted in the early stages of the pandemic 
found that 24% of students in Oklahoma did not have 
internet access at home. While digital education 
platforms can help students continue learning though a 
pandemic when they are not able to come to a classroom, 
a lack of internet access at home in such circumstances 
creates an uneven playing field.
 Slow or unreliable internet is annoying when your 
favorite video or movie endlessly buffers, but it is 
catastrophic when your telemedicine appointment 
abruptly ends due to a lack of bandwidth. Poor 
broadband access and cellular data service puts rural 

communities at a disadvantage for educational 
opportunities, economic development and maintaining a 
similar quality of life that our urban neighbors have.
 Farming and ranching is increasingly reliant upon 
constant, reliable data connections. Modern agriculture 
produces tremendous amounts of data from yields to 
input use to animal information, and the ability to move 
that data and use it effectively is an integral part of 
farmers’ and ranchers’ decision-making processes.
 And while there is an increased focus on high-speed 
internet access in the wake of the pandemic, maintaining 
our roads and bridges that link our rural areas to the rest 
of the world continues to be a vital need.
 Highway infrastructure allows our farm and ranch 
products to flow from fields and pastures to markets 
across our nation. Our rural residents rely on roadways 
to safely transport their families to and from jobs, 
schools and while running necessary errands.
 A May 2020 report released by TRIP in conjunction 
with American Farm Bureau ranked Oklahoma second in 
the nation in a list of states with the highest percentage 
of major rural roads rated to be in “poor” condition.
 While Oklahoma has made strides with the County 
Improvement for Roads and Bridges program, progress 
is still needed to ensure rural Oklahomans are well 
connected with markets, products and economic 
opportunities.
 The need for improved infrastructure in rural 
Oklahoma continues to be an area of focus for Oklahoma 
Farm Bureau and AFBF. The COVID-19 pandemic has 
merely brought back to mind the deficiencies that our 
rural residents have lived with for years. 
 No matter if it is internet connectivity or physical 
connectivity, the goods, products, people and services 
our rural areas have to offer need access to the world to 
help our state and our people prosper.

RURAL BROADBAND 
& INFRASTRUCTURE
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Connecting Oklahoma to the world through 
reliable, high-speed internet and rural roads and 
bridges is a necessity for our livelihoods.
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klahoma farmers and ranchers are not strangers to 
hardship. Life on the farm has nearly always been 

accompanied by adversity.
 When the world changed seemingly overnight as fear 
over the COVID-19 pandemic grew, farmers and ranchers 
carried on with their generations-long task of producing 
healthy, affordable and abundant food and fiber.
 As consumers both urban and rural faced uncertainty 
and bare shelves every time they shopped for groceries, 
uncertainty mounted for farmers and ranchers well 
beyond the usual risks that come with agriculture.
 Already facing low commodity and livestock prices and 
reeling from several years of weather extremes, 
Oklahoma's agriculture community was already working 
through challenges and struggles.
 The COVID-19 outbreak piled on even more worries.
 Facing challenge after challenge in rural Oklahoma, it 
is easy to feel overwhelmed and hopeless. Yet it is 
unprecedented times like these when the heart of our 
rural communities have the chance to shine.
 Farm Bureau members are known for using their voice 
to produce solutions through state and federal policy. 
Thanks in part to the urging of Farm Bureau members 
across the country, national leaders recognized the 
importance of federal programs for the agriculture 
sector including the Paycheck Protection Program and 
the Coronavirus Food Assistance Program that brought 
welcome relief to America's agricultural producers. 
 But good policy is not always enough. Though farmers 
and ranchers are known for being tough and resilient, 
these are difficult and unprecedented days. 
 Farm Bureau members can – and must – use those 

same voices throughout farm country to speak words of 
hope and encouragement. Whether your neighbor across 
the pasture, your family member down the road or your 
Farm Bureau friend across the state, reach out to your 
loved ones and ask them how they are doing. A quick 
conversation can make an important difference. 
 It is important not to underestimate the impact of a 
simple phone call to a fellow farmer or rancher you have 
not seen in a while. Nor should we discount the 
importance of taking the time to visit with someone who 
might be on your mind as our world navigates 
unprecedented changes.
 In agriculture, we like to talk about cattle, weather, 
equipment and prices. However, people are the core of 
our industry. We feed people. We clothe people. We help 
people. When agriculture faces tough circumstances, it is 
important to focus on each other – on the people who 
make our industry and our rural communities great.
 Getting through these times takes a focused effort. 
Oklahomans have known for generations that surviving – 
and even thriving – through challenges does not happen 
by accident or sheer luck. It takes effort to step out of 
our normal routines to take time and connect with our 
friends, neighbors and acquaintances for whom a simple 
conversation could change everything.
 We all need each other to get through these 
challenging times. While no one knows what the future 
holds, the one thing we must be able to count on is one 
another. Farm country will get through this crisis – just 
as it has every other time – but it is going to take all of us 
working together to care for our friends and neighbors in 
the agricultural community.

MAKING IT THROUGH TOGETHER
Oklahoma’s farmers and ranchers have faced tough times before, and Oklahoma agriculture will continue 
to work toward better days as a single, united community.



Renewing refreshed 
 The arrival of fall brings with it many important 
milestones for Oklahoma: cooler days, college football, 
fall harvest – and for Oklahoma Farm Bureau members – 
membership renewal. This fall, renewing your 
Oklahoma Farm Bureau membership will be easier than 
ever with our new online renewal option.
 OKFB members now have access to our online 
membership portal to renew their membership with a 
credit card payment. Members will still receive paper 
renewal statements by mail, and county Farm Bureau 
offices will continue to accept membership payments. 
Our online renewal process is just one more convenient 
way for OKFB members to pay their membership dues.
 Please note that a $2 convenience fee applies to online 
membership renewals.
 If you joined OKFB online, or if you know your 
username and password to log in to our online member 
portal, you can use those credentials to access your 
member profile and renew your membership.

 If you do not have an email address on file, or if you 
are unsure if you have an email address registered with 
OKFB, follow the steps that appear at the top of the next 
page to get access to your member profile on our 
membership site.
 Once you have an online membership profile 
registered with an email address and password, you can 
log in to your account to renew your membership and 
update your personal information.
 Please know that our membership portal is separate 
from the My Insurance portal provided to members who 
have OKFB Insurance. A separate login is needed for 
each online portal.
 You can always visit okfarmbureau.org/renew to see 
all the ways your can renew your OKFB membership. 
 We appreciate each and every one of our Farm Bureau 
members, and we hope you will continue to partner with 
OKFB as we work to improve the lives of all Oklahomans 
by supporting our state’s agriculture community.

Renewing your Oklahoma Farm Bureau membership has never been easier with our new online renewal option.

Your membership renewal notice will have a new look for our 2021 membership year!
The 2021 OKFB membership statement has been designed to make your membership dues amount 
easier to see and understand. Be sure to look for your county Farm Bureau’s message on your 
statement to stay up-to-date with county Farm Bureau meetings or announcements. 
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Follow these easy steps to set up your online membership account:

Contact your county Farm Bureau office to set up your online membership account
Call or stop by your county Farm Bureau office and request that they set up an email address for your 
online membership account so you can renew your membership. Contact information for all county Farm 
Bureau offices is on our website at okfarmbureau.org/counties.

Request a password reset using the “forgot password” link
Once your county Farm Bureau has entered your email address and activated your online account, visit 
our website at okfarmbureau.org and click “Member Login” in the top right-hand corner of the site. To set 
up your password for the first time, click “Forgot Password?” and enter your email address you provided 
to your county Farm Bureau office. 

Follow the link emailed to you to reset your password
You will receive an email message containing instructions and a link to reset your password. For security 
purposes, the link contained in the email address will expire after 20 minutes. Be sure to check any 
“Spam” or “Junk” folders to ensure the message did not get caught in any email filtering your service 
provider may use.

Three excellent options to make a difference 

Our Foundation for Agriculture 
connects consumers with accurate 
agriculture information and helps 
sustain rural communities through a 
variety of programs. From helping 
place accurate agriculture books in 
schools to helping Oklahomans 
recover in times of disaster, 
contributions to the OKFB 
Foundation for Agriculture help 
create a brighter future for our state.

Our Legal Foundation helps support 
Oklahoma Farm Bureau members 
and rural Oklahomans by entering 
the legal arena to defend private 
property rights and regulatory 
overreach. The Legal Foundation 
also monitors litigation and 
regulation to ensure that farmers, 
ranchers and rural Oklahomans are 
not overly burdened with undue 
laws and regulations.

Oklahoma Farm Bureau’s political 
action committee is member-driven, 
supporting candidates for public 
office who understand the 
important contributions agriculture 
and rural communities make to our 
state. County Farm Bureau members 
who are familiar with their local 
communities and political races 
review candidates and decide whom 
to support.

OKLAHOMA FARM BUREAU 
FOUNDATION FOR 

AGRICULTURE
OKLAHOMA FARM BUREAU 
LEGAL FOUNDATION

OKLAHOMA FARM BUREAU 
POLITICAL ACTION 

COMMITTEE

 When you renew your membership dues, you have the opportunity to contribute optional dues to three important 
OKFB programs that work to improve the quality of life in Oklahoma, provide a voice for Farm Bureau members and 
defend fellow Oklahomans from overregulation.
 Optional dues go above and beyond your membership dues by allowing your organization to do even more work 
across our state – and beyond – to help our fellow Oklahomans and ensure our rural way of life continues for 
generations to come.
 A suggested optional dues amount will appear on your membership billing statement, but OKFB members can 
contribute any amount they choose to these important programs. 

Please consider contributing to these impactful programs when you renew your OKFB membership. When we 
join together, Farm Bureau members can provide an even louder voice for agriculture and all Oklahomans.

1

2

3 
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ALL AROUND OKLAHOMA

Farm Bureau members appointed to state board of ag, 
conservation commission

hree Oklahoma Farm Bureau 
members from across the state have 

been confirmed to boards that oversee 
agriculture and conservation in the state.
 Brent Bolen, Clay Burtrum and Gary 
Crawley were appointed to positions by 
Gov. Kevin Stitt and confirmed by the 
Oklahoma State Senate.
 “At Oklahoma Farm Bureau, we’re proud 
to have members who are leaders across 
all sectors of the agricultural industry,” 
said Rodd Moesel, OKFB president. “Each 
of these members bring a wealth of 
knowledge and experience in agriculture 
to their positions that will serve farmers, 
ranchers and rural Oklahomans well.”
 Brent Bolen, McCurtain County Farm 
Bureau vice president, will serve the 
southeast area of the state on the State 

Board of Agriculture. Bolen is a poultry, 
cattle and hay producer near Idabel. 
He also has served on the Oklahoma 
Agriculture Advisory Committee and is 
president of the Idabel Public Schools 
Board of Education.
 Burtrum, a Payne County Farm 
Bureau member, will represent 
northeast Oklahoma on the State Board 
of Agriculture. A commercial cow-
calf producer from Stillwater, he has 
experience working with one of the 
nation’s largest feed yards and now owns 
and operates an agriculture accounting 
and consulting firm. He has served in 
leadership roles with the Oklahoma 
Beef Council, Oklahoma Cattlemen’s 
Association and National Cattlemen’s 
Beef Association.

 OKFB District Five Director Gary 
Crawley of Savanna was confirmed as a 
member of the Oklahoma Conservation 
Commission. Crawley will serve a five-year 
term representing Area V which includes 
18 conservation districts across southeast 
Oklahoma. He is the second generation 
on his family’s cattle operation located in 
Pittsburg County.
 Other OKFB members confirmed to 
positions include Jackson County Farm 
Bureau member Mike Schulz, named a 
member of the Oklahoma Space Industry 
Development Authority, and Roger Mills 
County Farm Bureau President Joshua 
Haven as a member of the Oklahoma 
Mining Commission.

Brent Bolen
State Board of Agriculture

Clay Burtrum
State Board of Agriculture

Gary Crawley
Oklahoma Conservation Commission
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Holman named assistant director of 
public policy

2020 Census 
deadline 
extended, rural 
response lags 
due to hand 
deliveries

aylie Holman has been named an 
assistant director of public policy at 

Oklahoma Farm Bureau.
 In the new role, she will work alongside 
the public policy staff to advocate for 
Farm Bureau’s grassroots policy at the 
state Capitol. 
 Holman joined the organization 
in 2018 as the south central field 
representative, where she served as a 
liaison between county Farm Bureau 
organizations and the home office. 
 “I’ve enjoyed getting to know our 
membership, and having the opportunity 
to understand how policy at the 
state level impacts their operations,” 
Holman said. “It’s so important for our 
organization to continue working to 
preserve our state’s family farms.”
 Before joining Farm Bureau, Holman 
previously served as a legislative 
correspondent for Sen. James Lankford in 
Washington, D.C. The Tecumseh native 
earned a degree in communications from 

Southwestern Oklahoma State University. 
She and her husband, Corey, live in Asher, 
Oklahoma, where they own a cow/calf 
and hay operation. 

Caylie Holman

he 2020 Census, the U.S. Census 
Bureau’s decennial count of 

the United States population, has 
encountered several challenges due to 
the coronavirus pandemic. Originally 
scheduled to be completed by the end of 
July, Americans now have until Oct. 31, 
2020 to be counted in the census.
 The effort launched in mid-March as 
households across the country received 
census invitations in the mail. Many 
rural residents – whose census packets 
are hand-delivered by census workers – 
saw delays in receiving census invitations 
and questionnaires as the Census Bureau 
put its in-person operations on hold 
during the COVID-19 outbreak.
 Though early rural response rates 
were low, census participation in rural 
counties began to increase as the Census 
Bureau resumed its in-person delivery of 
census questionnaires in early May. As 
of mid-June, the Census Bureau reported 
96% of its in-person census deliveries 
– known as update leave – had been 
completed.
 When the operation is finished, nearly 
every household nationwide will have 
received an invitation to participate in 
the 2020 Census either in the mail or 
from a census worker.
 Households can respond online at 
my2020census.gov, by phone at 
(844) 330-2020 or by completing and 
returning the paper form by mail. Rural 
Oklahomans who have not received a 
census invitation are encouraged to 

contact the U.S. Census Bureau. 
 The census, taken every 10 years, is 
the U.S. Census Bureau’s count of every 
person living in the United States and 
its five territories. Census response rates 
can have a significant impact on rural 
communities as each person counted 
brings an estimated $16,750 in federal 

funding to their community over the 
next 10 years. The population counts also 
determine government representation as 
they are used in drawing congressional 
and state legislative districts.
 For more information about being 
counted in the 2020 Census, visit 
2020Census.gov.
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armers and ranchers love and 
cherish the way of life they enjoy 

in rural Oklahoma. They work tirelessly 
from sunup to sundown to ensure their 
children and grandchildren have the 
same opportunity to care for the land.
 Just as its members commit to building 
up their rural communities for the future, 
Oklahoma Farm Bureau is working to 
protect the rural way of life by investing 
in the next generation of leaders in 
agriculture. In a continuous effort to 
accomplish the organization’s mission, 
OKFB has welcomed three summer 
interns to its staff.
 Cole Eschete of Bokchito, Emily Smith 
of Elk City and Ridge Hughbanks of Alva 
are each fifth-generation agriculturalists 
studying various majors within the 
Ferguson College of Agriculture at 
Oklahoma State University. 
 Though the three students’ past and 
present involvement in agriculture do not 
look the same, the common denominator 
amongst them is an unwavering passion 
for Oklahoma agriculture. 
 Eschete grew up on his family’s cattle 
and hay operation in Bryan County 
where his love for agriculture began. His 

involvement expanded further when he 
developed a passion for showing pigs as 
well as the FFA. After a long career in 
FFA, Eschete served as the 2018-2019 
Oklahoma FFA state president. 
 “As the little kid sitting with my dad 
on the tractor in the hay field, I would 
have never pictured my involvement 
with agriculture to look like what it does 
today,” Eschete said. “I’ve learned that 
agriculture is so much more than just the 
family farm.” 
 During his internship at OKFB, Eschete 
has assisted Farm Bureau staff with 
various programs and activities while 
gaining a better understanding of the 
organization’s role within the agriculture 
industry. Eschete is currently working 
to earn a degree in animal science with 
hopes of pursuing a career in either 
agriculture sales or insurance. 
 Smith’s roots run deep in Beckham 
County where her family farms and runs 
a small cattle operation. Though she 
grew up around agriculture, her passion 
was sparked at the age of nine when she 
began showing market lambs at the local, 
state and national level. 
 “If it weren’t for my heavy involvement 

showing lambs, I would not be where I am 
today,” Smith said. “At the time, I thought 
I loved it because of the extensive time I 
spent competing in show rings across the 
nation, but later realized it was the people 
who surrounded the ring who made me 
love the industry so much.”
 Smith’s favorite aspect of agriculture is 
the people who make up the industry. 
 “At the time, all I ever was focused on 
was the next trophy, buckle, banner or 
title I could earn,” she said. “But now, 
I look back and realize through those 
experiences, I gained more important 
things such as a strong work ethic, 
interpersonal skills, responsibility and so 
much more.”
 During her internship at Farm Bureau, 
Smith has provided technical and creative 
support in the OKFB Communications 
and Public Relations Division while 
gaining valuable workplace experience. 
After graduating with a degree in 
agricultural communications in 
December 2020, she plans to pursue a 
master’s degree within the Ferguson 
College of Agriculture beginning in 
spring 2021. 
 Hughbanks plays an active role in 

Eschete, Smith, Hughbanks learn more about OKFB as 
summer interns

Cole Eschete
Bokchito, Oklahoma

Emily Smith
Elk City, Oklahoma

Ridge Hughbanks
Alva, Oklahoma
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his family’s farm and ranch located in 
portions of Alfalfa County and southern 
Kansas, where they raise wheat, alfalfa 
and run a cow-calf operation.
 His upbringing in agriculture has been 
just as much a lifestyle as an enterprise 
that his family has been heavily involved 
with for decades. 
 “Some of my fondest memories and the 
most important lessons learned during 
my life are attributed to being involved in 
agriculture,” Hughbanks said. “My first 
‘high profile’ job on the farm included 
having to work a 180-acre field with a 
12-foot disc.” 
 Hughbanks’ involvement in agriculture 
reaches far outside of northwest 
Oklahoma where he served as the 2017-
2018 Oklahoma FFA state president 
as well as the 2018-2019 National FFA 
central region vice president.  
 Hughbanks is a firm believer that 
agriculture gives his life greater meaning. 
 “There is something to be said 
about being in board rooms and have 
conversations with decision makers, but 
when you can do something with your 
hands and see the immediate and direct 
difference you are making, you walk away 
with an undeniable sense of fulfillment,” 
Hughbanks said. “That has certainly been 
my experience and it’s all attributed to 
my time in agriculture.”
 While interning at OKFB, Hughbanks 
has conducted research on the feasibility 
of expanding beef processing and 
packing facilities in Oklahoma. His 
work will help inform Farm Bureau 
members about the structural issues 
facing the animal protein industry as 
they develop grassroots policy in the fall. 
Hughbanks will also consider ways that 
rural Oklahomans can expand business 
opportunities to serve rural communities 
around the state. 
 Hughbanks will graduate with a degree 
in agribusiness in May 2021 with hopes 
of pursuing a career in law.
 As the students spend time working 
with the grassroots organization 
and learning more about Oklahoma 
agriculture, OKFB hopes each will leave 
with valuable hands-on experience 
to better equip them in their future 
endeavors as leaders in agriculture and 
rural Oklahoma. 

* WAC. See store associate for details.  © The Grasshopper Company

With its heavy-duty construction, long service life and minimal maintenance,
a Grasshopper zero-turn mower’s timesaving performance is only 
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OKFB’s 2020 legislative review

HB 1048
Rep. Danny Sterling, Tecumseh, and 
Sen. Julie Daniels, Bartlesville

Limits the opportunity for groundwater 
rights to be acquired through eminent 
domain. Signed by the Gov. Kevin Stitt on 
March 5.

HB 2008
Rep. Justin Humphrey, Lane, and Sen. 
David Bullard, Durant

Authorizes the Oklahoma Department 
of Agriculture, Food and Forestry to 
promulgate rules for slaughter facilities 
and to seek USDA approval of new 
standards for meat inspection. Signed by 
the governor on May 20.

HB 3806
Rep. Toni Hasenbeck, Elgin, and Sen. 
Micheal Bergstrom, Adair

Creates legal definitions for the terms 
“beef ”, “pork”, “livestock” and “meat”. 
Prohibits a person advertising, offering 
for sale or selling meat to engage in any 
misleading or deceptive practices and 
establishes guidelines. Signed by the 
governor on May 19.

HB 4018
Rep. Charles McCall, Atoka, and Sen. 
James Leewright, Bristow

Creates a 12-member Rural Broadband 
Expansion Council to conduct a study of 
rural broadband access in Oklahoma. It 
requires the council to divide the state 
into geographic areas based on existing 
broadband capability, cost of service, 
estimated costs for improving access, 
likelihood of changes in access in the 
future, need for change in law and policy 
impacting the ability to access broadband 
services at a reasonable price. The council 
also is directed to study incentives or 
programs that would improve existing 
rural broadband access and establish 

broadband access to areas which currently 
do not. Vetoed by the governor on May 19, 
veto overridden by the Legislature on 
May 22.

SB 801
Sen. John Michael Montgomery, Lawton, 
and Rep. Marcus McEntire, Duncan

Modifies the authority of Certified 
Registered Nurse Anesthetists to 
administer anesthesia in collaboration 
with a medical doctor, osteopathic 
physician, pediatric physician or dentist. 
Signed by the Governor on May 7.

SB 1276
Sen. Roger Thompson, Okemah, and 
Rep. Kevin Wallace, Wellston

Increases from 50% up to 75% of the 
internship and residency training subsidy 
provided by the Physician Manpower 
Training Commission be used for the rural 
and medically underserved areas of the 
state. Signed by the governor on May 19.

SB 1785
Sen. Chuck Hall, Perry, and Rep. Garry 
Mize, Edmond

Creates the Oklahoma Farmers Market and 
Farmers Hub Act, with legal definitions 
for the terms “farm food”, “farm food 
producer”, “farmers hub”, “farmers 
market”, “farm-direct marketer” and 
“value-added processor”. It requires the 
market be open at least one day per week 
and at least four months of the year and 
conduct direct sales from producers to 
consumers. Signed by the governor on 
May 20.

SB 1875
Sen. Dave Rader, Tulsa, and Rep. Terry 
O’Donnell, Catoosa

Creates the Oil and Gas Water Recycling 
and Reuse Act. Clarifies that prior to 
extraction, groundwater – including its 

constituent elements – is the property 
of the owner of the surface estate and is 
subject to the right of the mineral owner 
or the oil and gas lessee, to extract the 
water as is reasonably necessary for the 
exploration or extraction of hydrocarbons. 
Signed by the governor on May 19.

 Several measures were considered 
by legislative committees and began to 
advance, but ultimately failed or were 
sidelined due to concerns about their 
impact. As OKFB members prepare to 
discuss and develop policy in the fall, it’s 
important to note these unsuccessful bills 
that can often give a window into what 
will be introduced next session.

HB 1992
Rep. Jadine Nollan, Sand Springs, and 
Sen. Darrell Weaver, Moore

Would have created the Oklahoma 
Public Safety Protection District Act. 
This proposal would have allowed 
municipalities to conduct an election to 
consider creation of a new ad valorem 
tax in order to fund purchases of public 
safety equipment and vehicles, salaries of 
municipal law enforcement, fire protection 
and emergency medical personnel. A 
controversial and contentious piece of 
legislation that was first considered in 
2019, this bill advanced out of the House 
of Representatives this year, but never 
received a hearing in the Senate and failed 
to advance before the May 15 deadline.

HB 2776
Rep. Lonnie Sims, Jenks, and Sen. Dave 
Rader, Tulsa

Would have created the Oklahoma Hazard 
Mitigation Assessment District Act. 
Similar to HB 1992, this bill would have 
allowed a county to conduct an election 
to consider creation of a new ad valorem 
tax in order to fund hazard mitigation or 
disaster recovery projects. OKFB actively 

he 2020 Oklahoma legislative session encountered many 
challenges including a health emergency that forced the 

state Capitol to close for six weeks, a state revenue failure and 
numerous gubernatorial vetoes. This year was difficult from 
start to finish, but Oklahoma Farm Bureau continued to engage 
lawmakers from around the state on a daily basis about our 
priority issues.

 Despite spending fewer days in session than any legislature 
in Oklahoma history, a few bills did successfully complete the 
legislative process.
 The legislation explained below can be a helpful guide for 
OKFB members as they prepare to discuss policy issues at August 
Area Meetings and develop grassroots policy throughout the fall.
 Below are nine bills of that are set to become state law.
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Join OKFB’s policy development 
process with statewide August 
Area Meetings

worked with a coalition to oppose this 
measure and it failed on the House floor 
by a vote of 33 to 64 on March 9.

HB 3666
Rep. Chris Kannady, Oklahoma City, and 
Sen. Kim David, Porter

Would have required the Oklahoma 
Department of Agriculture, Food and 
Forestry to establish rules mandating 
buffer zones where industrial hemp crops 
could not be grown and limit the number 
of applications for industrial hemp grower 
licenses. This proposal was approved by 
the House of Representatives, but never 
received a hearing in the Senate and failed 
to advance before the May 15 deadline.

SB 1232
Sen. Julie Daniels, Bartlesville

Would have reduced the amount of
interest an oil or gas producer is required 
to pay mineral owners when royalty 
payments are not made in a timely 
manner and extended the time period 
allowed for the first royalty payment from 
six months to one year. This bill advanced 
out of the Senate Energy Committee, but 
never received a hearing in a subsequent 
committee and failed a Feb. 27 deadline.

SB 1714
Sen. Adam Pugh, Edmond, and Rep. 
Garry Mize, Edmond

Would have changed the name of 
the Home Bakery Act of 2013 to the 
Homemade Food Freedom Act and 
exempted certain homemade food 
products from all licensing and inspection 
requirements of the State Department of 
Health and of the Oklahoma Department 
of Agriculture, Food and Forestry. This 
proposal actually passed both the House 
and Senate once, but due to a last minute 
House amendment, would have been 
required to pass the Senate again, causing 
the bill to ultimately fail a deadline on 
May 15.

District One - West
August 3 at 6 p.m.

Hunny’s – Guymon
102 N. Main St.

District One - East
August 4 at 6 p.m.

Northwest Electric – Woodward
2925 Williams Ave.

District Two
August 17 at 6 p.m.

Kiowa County Farm Bureau – Hobart
801 S. Broadway Ave.

District Three
August 25 at 6 p.m.

Redlands Community College 
Conference Center – El Reno

1300 S. Country Club Rd.

District Four - East
August 10 at 6 p.m.

Casa Romo – Ardmore
120 W. Main St.

District Four - West
August 13 at 6 p.m.

Comanche County Farm Bureau – 
Lawton

502 S.W. 11th

District Five
August 20 at 6 p.m.

TBD

District Six
August 18 at 6 p.m.

Moore Farm’s Event Barn – Pryor
9353 W. 500 Rd.

District Seven
The Home Place Country Estate – 

Meno
272271 E. County Road 44

District Eight
August 24 at 6 p.m.

Pottawatomie County Museum – 
Shawnee

207 N. Minnesota

District Nine
August 6 at 6 p.m.

Creek County Fairgrounds – Kellyville
17808 OK-66

klahoma Farm Bureau has announced the details of the upcoming August 
Area Meetings, serving as the kickoff for the organization’s grassroots policy 

development process.
 In each of OKFB’s nine districts, members will receive an update from each 
of the departments within the organization, along with a summary of the most 
recent legislative session. Below is a schedule of the meetings.

 *Dates are subject to change. The 
latest August Area Meeting dates can be 
found online at okfarmbureau.org.
 For more information, contact your 
county Farm Bureau office or your 
district field representative.

For questions about the 
organization’s grassroots 
policy development, 
please contact OKFB 
Public Policy staff at 
(405) 523-2300.
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PO Box 190
Brooks, GA 30205
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Free Catalog

Ison’s NurserySince 1934

Grow half-dollar size
Muscadines

and Blackberries.
We also off er over 

200 varieties of Fruit 
and Nut Trees plus Vine 

and Berry Plants.

Grower Direct Conserve Energy with Mastic Vinyl Siding & Windows
Farm Bureau members 

will receive a 33 1/3% discount 
off nationally published 

retail prices.

Call 405-721-2807 
for an estimate.

M. Rhodes Company, LLC
Since 1937

AFBF offers free online stress 
management course

ollowing the December 2019 
announcement of a new farm stress 

management online training course for 
Farm Bureau employees and members, 
American Farm Bureau partnered with 
Farm Credit and Farmers Union to launch 
a free online training available to the 
general public.
 Developed by Michigan State 
University Extension and University of 
Illinois Extension, the course will help 
farmers, their families and neighbors 
identify and cope with stress. It provides 
participants the skills to understand 
the sources of stress, manage their 
own stress, learn the warning signs of 
stress and suicide, identify effective 
communication strategies, and connect 
farmers and ranchers with appropriate 
mental health resources.
 The challenges of ongoing low 
commodity prices, trade wars 
and extreme weather events have 
dramatically affected farmers and 
ranchers for years. Add the COVID-19 
pandemic and its economic disruptions 
and that stress multiplies. Stress among 
farmers and ranchers is felt throughout 
farm operations and seeps into cities and 
towns across the country.
 This online course builds upon 
past training materials Michigan 
State University Extension developed 
beginning in 2016, and tailored for the 
U.S. Department of Agriculture’s Farm 
Service Agency in 2019. Additional 
courses and specific training have since 
educated employees and members of 
Farm Credit, Farm Bureau and Farmers 

Union nationwide.
 Skills learned in this course can help 
people within your community such as 
friends, family and neighbors during 
stressful times.
 The course is broken into three 
sections that highlight:
• Managing stress: Participants will 

be able to detect the signs, symptoms 
and effects of stress on a person while 
learning how to help an individual cope 
with that stress in a healthy manner, 
the common triggers of stress for 
farmers and ranchers, and how it can 
affect their family. 

• Communicating with distressed 
farmers: At the completion of this 
section, participants will learn how 
to properly interact with individuals 
involved in agriculture, techniques 
to help a farmer or rancher manage a 
stressful situation, and how to interact 
not only with a producer, but their 
family as well.

• Suicide awareness: A difficult but 
important step in the program, 
participants will learn how to 
recognize and provide initial assistance 
for someone showing suicidal thoughts.  
Through this course, participants build 
both their knowledge and confidence 
to communicate with individuals 
experiencing suicidal thoughts. 

 Featuring engaging content, self-paced 
activities, voice-over slide presentations 
and downloadable resources, participants 
can help connect individuals with the 
resources they may need while helping to 
reduce the stigma around mental health. 

If interested in 
registering for the 
online training, 
please contact 
OKFB Safety 
Services at 
(405) 523-2300.
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2020 FORD  F-150

Don’t miss out on this offer. 
Visit FordFarmBureauAdvantage.com today!
*Farm Bureau Bonus Cash is exclusively for active Farm Bureau members who are residents of the United States. This incentive is not available on Mustang 
Shelby GT350®, Mustang Shelby® GT350R, Mustang Shelby® GT500®, Mustang BULLITT, Ford GT, F-150 Raptor, Bronco and Mustang Mach-E. This offer may 
not be used in conjunction with most other Ford Motor Company private incentives or AXZD-Plans. Some customer and purchase eligibility restrictions apply. 
Must be a Farm Bureau member for 30 consecutive days prior to purchase and take new retail delivery from an authorized Ford Dealer’s stock by 1/4/21. Visit 
FordFarmBureauAdvantage.com or see your authorized Ford Dealer for qualifications and complete details. Note to dealer: Claim in VINCENT using #37408.

Farm Bureau members receive

$500BONUS
CASH *

Our valued partnership highlights 
the great movement that we have 
together, and how farming and 
trucks have gone together for over 
100 years.
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ALTUS
WILMES FORD LINCOLN

580-482-0617
www.WilmesSuperstore.com

ARDMORE
BILLINGSLEY FORD OF 

ARDMORE
877-735-6646

www.fordok.com

BARTLESVILLE
DOENGES FORD

918-333-0900
www.doengeschoice.com

DUNCAN
BILLINGSLEY FORD OF DUNCAN

800-850-5501
www.billingsleyfordduncan.com

ENID
STEVENS FORD

580-237-3040
www.stevensfordenid.com

GUTHRIE
JOHN VANCE COUNTRY FORD

405-282-2727
www.vanceautogroup.com

LAWTON
BILLINGSLEY FORD OF LAWTON

888-710-8549
www.billingsleyfordoflawton.net

MCALESTER
SAM WAMPLER'S FREEDOM 

FORD
918-423-2800

www.samsfreedomford.com

POTEAU
RIVERSIDE AUTOPLEX OF 

POTEAU
833-725-9301

www.riversideautoplexofpoteau.com

SAYRE
DOUG GRAY FORD INC.

580-928-3369
www.douggraymotors.com

WEATHERFORD
CUMMINS FORD

800-581-3673
cumminsfordweatherford.com

Eight high school 
seniors awarded 
$1,000 YF&R 
scholarship

he Oklahoma Farm Bureau Young 
Farmers and Ranchers committee has 

awarded eight high school seniors a $1,000 
college scholarship.
 Each year the OKFB YF&R committee 
presents $1,000 scholarships to high 
school seniors pursuing a degree in 
agriculture at an Oklahoma accredited 
institution of higher learning and is 
available to all OKFB members.
 “Each of these scholarship recipients 
represents the bright future of Oklahoma 
agriculture and our rural communities,” 
said Nocona Cook, OKFB YF&R chairman. 
“The YF&R committee could not be more 
proud to support these students as they 
blaze their own path in agriculture.”
 The eight scholarship recipients are: 

Tori Booker 
Jackson County

Erin Slagell 
Blaine County

Faith Howe
Murray County

Callie Clifton
Choctaw County

Courtney Jinkens
Rogers County

Tabor Budy
Woods County

Colt Jones
Garvin County

Jaden Brunnemer
Payne County

 The eight scholarship recipients have 
a wide variety of career aspirations and 
have chosen degrees across the agriculture 
industry including plant and soil science, 
agribusiness, agricultural economics, 
agricultural communications and animal 
science biotechnology. 08667681
 Students plan to study at higher-
education institutions across the state 
including Oklahoma State University, 
Northwestern Oklahoma State University, 
Northeastern A&M College and Eastern 
Oklahoma State College.
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OKFB board members tour local nonprofit RestoreOKC
embers of the Oklahoma Farm Bureau board of directors 
toured RestoreOKC on May 21 to learn about the 

organization’s mission of serving the northeastern Oklahoma City 
community by providing much-needed food options, along with 
student opportunities, for fellow Oklahomans. 
     As they strive to better serve their community, RestoreOKC 
follows three ideas to help cultivate change: growing food, 
growing jobs and growing friendship.
     Board members learned about RestoreOKC’s community 
garden, greenhouse, aquaculture program and market in addition 
to their plans to add chickens and goats. They also got to see 
the tractor that the Oklahoma Farm Bureau Foundation for 
Agriculture and Farm Credit of Western Oklahoma donated to the 
organization a few months ago. 

OKFB state board members (left to right) Keith Kisling, Gary Crawley and David 
VonTungeln look over the Kubota tractor donated in partnership between the Oklahoma 
Farm Bureau Foundation for Agriculture and Farm Credit of Western Oklahoma.

District Five Director Gary Crawley 
examines one of many vertical aquaculture 
towers used at RestoreOKC.

RestoreOKC Director Caylee Dodson shows members of the 
OKFB board the community garden.

LEGAL NOTICE
NOTICE OF PROPOSED CLASS ACTION SETTLEMENT

Hornbeck, et al. v. Orscheln Farm and Home, LLC, et al., 
Case Number 18-00941-cv-W-BP (W.D. Mo.).

READ THIS NOTICE CAREFULLY.  YOUR LEGAL RIGHTS ARE AFFECTED WHETHER YOU ACT OR DO NOT ACT.

A settlement has been reached in a class action lawsuit that alleges the following “303 Tractor Hydraulic Fluid Products”—CITGO-manufactured MileMaster 303 Tractor Hydraulic Fluid; CITGO-
manufactured H-K 303 Tractor Transmission Hydraulic Fluid; Orscheln Premium 303 Tractor Hydraulic & Transmission Fluid; and/or CITGO-manufactured SuperTech 303 Tractor Hydraulic Oil—did
not meet the equipment manufacturer specifications stated on the label.  The Defendants deny they did anything wrong and state further that the labels were truthful and adequate.  The Court has not decided
who is right.  Instead, the parties agreed to a proposed settlement to avoid the expense and risks of continuing the lawsuit.
You are Settlement Class Member if you have purchased, not for resale, one of the following products sold in the United States during the stated Class Period:

The settlement establishes a $18,825,000.00 “Class Settlement Fund” that will be paid to Settlement Class Members as:  (1) cash awards of up to 100% of the purchase price paid for the 303 Tractor
Hydraulic Fluid Products and (2) reimbursement for the costs of any repairs, parts, and specific equipment damage that a Settlement Class Member claims resulted from, in whole or in part, the use of the
303 Tractor Hydraulic Fluid Products during the Class Period.  You may need to submit a Claim Form to receive your award, which can be obtained at www.303settlement.com or by calling 866-742-4955.
The deadline to submit a Claim Form is August 31, 2020.  Class Counsel will seek an incentive payment of $5,000.00 for each of the Class Representatives.  Class Counsel will ask that the Court award up
to $5,900,000.00 in attorneys’ fees and expenses.  This amount will not be paid from the Class Settlement Fund.
If you do not want to be legally bound by the Settlement, you must exclude yourself from it by August 31, 2020.  If you do not exclude yourself, you will not be able to sue Defendants for any claim relating
to the lawsuit.  If you remain a Settlement Class Member, you may object to the settlement by August 31, 2020.  The Court will hold a hearing on October 13, 2020 to consider whether to approve the
Settlement and a request for attorneys’ fees and expenses.  This date may be moved, canceled, or otherwise modified; see www.303settlement.com for more information.  This notice only summarizes the
proposed settlement. For additional information, including the precise terms and conditions of the Settlement, please see www.303settlement.com or call 866-742-4955.   

A Federal Court authorized this Notice.  This is not a solicitation from a lawyer.

Product Size Start Class Period End Class Period
MileMaster 303 3/2 gal. Jan. 23, 2017 Present
MileMaster 303 5 gal. May 25, 2013 Present
MileMaster 303 55 gal. May 25, 2013 Present
H-K 303 3/2 gal. May 25, 2013 April 30, 2016
H-K 303 5 gal. May 25, 2013 March 21, 2019
Orscheln 303 5 gal. Sept. 3, 2014 Aug. 16, 2017
SuperTech 303 5 gal. Feb. 17, 2016 Feb. 10, 2018
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THE FAVORITE WORKHORSE FOR FARMERS AND RANCHERS
With over one-hundred owner-inspired improvements, the all-new RANGER XP® 1000 sets the new standard 
for what a utility side-by-side can do. Its modern, rugged design, next-level in-cab comfort, and industry-
leading towing and ground clearance make the Hardest Working, Smoothest Riding® RANGER® ever built. 
Visit your local dealer today to learn more.

WARNING: The Polaris RANGER® can be hazardous to operate and is not intended for on-road use. Driver must be at least 16 years old with a 
valid driver’s license to operate. Passengers must be at least 12 years old. Drivers and passengers should always wear helmets, eye protection, 
and seat belts. Always use cab nets or doors (as equipped). Never engage in stunt driving, and avoid excessive speeds and sharp turns. Riding 

and alcohol/drugs don’t mix. All drivers should take a safety training course. Call 800-342-3764 
for additional information. Check local laws before riding on trails. Polaris® is a registered 
trademark of Polaris Industries Inc. ©2017 Polaris Industries Inc.
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ANTLERS
ANTLERS MOTORSPORTS

580-298-3379

BARTLESVILLE
BARTLESVILLE CYCLE SPORTS

918-336-3800
www.bartlesvillecyclesports.com

DURANT
JONES POWERSPORTS

580-920-2545
www.jonespowersportsok.com

MCALESTER
VICARS POWERSPORTS

918-423-3306
www.vicarspowersports.com

STILLWATER
STILLWATER POWERSPORTS

405-377-4941
www.stillwaterpowersports.com

klahoma Farm Bureau women 
from across the state are invited 

to attend the 2020 Women’s Leadership 
Committee Fall Conference September 
25-26 at the Hilton Garden Inn, located 
in Edmond.

 Registration details for the event 
will be released soon. The event is free 
to all OKFB women.
 For more information on the WLC 
Fall Conference, contact Marcia Irvin at 
(405) 523-2300.

Kinder named 
to EPA Advisory 
Committee

immy Kinder, Oklahoma Farm Bureau 
District Four Director and Cotton 

County Farm Bureau member, was recently 
appointed to the U.S. Environmental 
Protection Agency’s Farm, Ranch, and 
Rural Communities Committee.
 Comprised of 33 individuals from a 
variety of sectors across the U.S., the 
FRRCC provides independent policy 
advice, information and recommendations 
to the EPA administrator on a range of 
environmental issues and policies that 
are of importance to agriculture and rural 
communities.
 “One of my priorities for EPA has been 
to restore trust for our agency among 
agricultural stakeholders and rural 
communities,” said EPA Administrator 
Andrew Wheeler. “This committee will 
provide valuable input on how EPA’s 
decisions impact rural America, and I 
look forward to receiving the committee’s 
recommendations.”
 Kinder is a fourth-generation farmer 
and rancher in Cotton County. He is 
an early adopter of no-till production 
practices on his farm where he grows 
wheat, canola and grain sorghum and 
raises cattle.

Jimmy Kinder

WLC fall conference to be held 
Sept. 25-26



OKFB YF&R to 
host shotgun 
shoot Aug. 29

klahoma Farm Bureau Young 
Farmers and Ranchers 

Committee will host its second 
annual shotgun shoot Aug. 29 at 
Quail Ridge Hunting and Sporting 
Clays in McLoud, Oklahoma.
 Proceeds from the event will 
benefit the Oklahoma Farm Bureau 
Foundation for Agriculture, which 
focuses on connecting consumers 
of all ages with the people who 
produce their food and fiber. 
 On the day of the event, 
registration will begin at 8 a.m., 
followed by shooting at 9 a.m. 
Lunch will be provided to all event 
participants and will be served at 
11:30 a.m. Prizes and door prizes 
will be awarded at the conclusion of 
the event.
 The cost to enter a team of four 
into the contest is $375 and an 
individual entry is $100.
 For those interested in becoming 
a sponsor, there are two levels. 
All sponsor information must be 
submitted no later than August 7.
 For more information, contact 
Zac Swartz at (405) 523-2300. 

Platinum
$750

Includes two four-person teams and 
a logo on the event sign.

Gold
$500

Includes one four-person team and a 
logo on the event sign.

Teachers learn about OKFB safety 
programs

group of Oklahoma teachers participating in Oklahoma Ag in the Classroom’s 
summer tour made a stop at Oklahoma Farm Bureau home office on June 11 to 

learn about the organization’s safety programs available to schools across the state. The 
various free programs are available for local community or school gatherings including 
DUI prevention, fire safety, farm safety, school bus safety, bicycle safety and defensive 
driving courses for individuals 16-years-old and above.
 During their stop, teachers had the chance to try out the DUI prevention carts and 
climb inside the new fire safety inflatable house.
 To learn more about OKFB’s safety program, contact Burton Harmon at 
(405) 523-2300.

Above: Teachers participating in Oklahoma Ag in the Classroom’s summer tour learn 
more about OKFB’s new fire safety inflatable house, designed to teach elementary 
school children what to do in case of a building fire.

Above: Two teachers take a shot at completing the DUI prevention course. Geared for 
high school students and young adults, participants must navigate their cart through a 
course while wearing goggles that impair their vision.

Sponsorship 
Opportunities
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*  Offer available through 12/31/2020. This offer may be combined with other offers, but is not valid on prior purchases. A valid Farm Bureau® Membership Certificate is required, which may be 
obtained at www.fb.org/about/join. See your participating Case IH dealer for details and eligibility requirements. Not available in all states. Offer subject to change or cancellation without notice.

Farm Bureau and the FB State Logo are registered service marks owned by the American Farm Bureau Federation, and are used by CNH America LLC under license from the American Farm Bureau Federation.

©2020 CNH Industrial America LLC. All rights reserved. Case IH is a trademark registered in the United States and many other countries, owned by or licensed to CNH Industrial N.V., its 
subsidiaries or affiliates. www.caseih.com

Print your certificate today!†
Visit

† A current Farm Bureau membership verification certificate 
must be presented to the Case IH dealer in advance of 
product delivery to receive the incentive discount.

See us today! Offer ends December 31, 2020.

The Farm Bureau protects the future of your farm and your neighbors’ farms all year long. 
Today, membership can save you up to $500 on new Case IH tractors and equipment!*

EXCLUSIVE DISCOUNTS FOR FARM BUREAU MEMBERS
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on Farmall® compact A & C series 
tractors, Farmall utility A series 
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on Farmall® N & V series 
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and self-propelled windrowers

http://www.okfarmbureau.org/
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CHICKASHA
BOB LOWE FARM 
MACHINERY INC.

405-224-6500
www.lowefarm.com

CLINTON
ROTHER BROS. 

INC.
580-323-1981

www.rotherbros.com

FAIRVIEW
ROTHER BROS. 

INC.
580-227-2547

www.rotherbros.com

KINGFISHER
ROTHER BROS. 

INC.
405-375-5349

www.rotherbros.com

KREMLIN
ZALOUDEK 

MACHINERY CO.
580-874-2211

www.fwzaloudek.com

AgBoost 
member 
benefit offers 
free feature to 
all users

gBoost shows ranchers the 
genetic profile and attributes 

of a single animal or the entire herd. 
Interested to know if an animal 
scores 60% in marbling, 90% in 
average daily gain, but only 30% in 
pregnancy rate? Members can now 
have all that information at their 
fingertips.
 As part of the latest addition to 
its application, AgBoost has created 
a marketplace that allows individual 
ranchers, genetic providers and 
product and service providers the 
ability to sell online. Easily find 
sources for new genetics, new cattle 
to grow a herd, fresh beef and other 
products and services. In addition, 
the use of the herd management 
feature in the application is now free 
to all users.
 “Our goal is to allow our users 
to use technology to benefit their 
individual operations,” said Sean 
Akadiri, founder of AgBoost. “We 
believe that giving producers 
the ability to advertise their 
animals, genetics, products and 
services online we can give them a 
competitive advantage.” 
 To learn more about AgBoost and 
other member benefits available, 
visit okfarmbureau.org.

he Oklahoma Farm Bureau 
Foundation for Agriculture has joined 

with the OKFB Women’s Leadership 
Committee in an effort to ensure accurate 
agriculture books are placed in the hands 
of students. Educators across the state are 
encouraged to apply. 
 The applications are limited to 

Oklahoma teachers or librarians, with only 
one person applying per school. Teachers 
have the option to apply for books geared 
towards a particular grade level while 
librarians can apply for books that are 
appropriate for multiple grades.
 Applications must be submitted no 
later than Sept. 18 to the OKFB office. 

Awards will be presented to recipients 
during the OKFB Annual Meeting 
Nov. 5-8 in Norman.
 To complete the Bushels for Books 
application, visit the application center 
at okfarmbureau.org or contact Marcia 
Irvin at (405) 523-2300. 

OKFB Foundation for Ag, WLC partner to donate 
accurate agriculture books
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NOBLE NEWS from the Noble Research Institute

Seven components of intentional management 
on a ranch
By Hugh Aljoe
Noble Research Institute Director of producer relations

hat is intentional management? 
It might be easier to describe 

what it is not than to describe what it 
is. In an attempt at “tongue-in-cheek” 
humor, let me describe what intentional 
management is not.
 You might not be managing 
intentionally if …
• Your record-keeping system is a shoe 

box or a file folder in which you keep 
receipts until tax time.

• Your marketing plan is to sell the 
largest calves each time you pen the 
herd, weaning the calves en route to 
the sale barn.

• Your winter feeding program is to 
provide cubes a couple of times a 
week to the herd without knowing the 
quality of the hay or standing forage  
on offer.

• Your stocking rate was set by what the 
neighbor, your granddad or your real 
estate agent suggested, and you don’t 
adjust it until drought forces you to.

• You don’t routinely test and analyze 

Intentional management is the 
active management of the collective 
components of an operation toward the 
achievement of realistic, well-defined 
goals. It is a holistic and forward-focused 

Manage with intent

your pasture soils, yet you routinely 
apply fertilizer.

 I’m sure you can think of other 
examples of how we as producers too 
often go about “running” cattle with little 
forethought and planning. In favorable 
years, we can get by easily enough, but 
in unfavorable years (due to weather, 
markets or other issues), difficulties 
arise. These unanticipated surprises can 
be costly and often difficult to overcome. 
Hopefully, most of us learn from our 
mistakes and failures and, if we survive, 
can laugh at them in hindsight. The 
secret is to fail early, fail often, but fail 
cheaply — and adapt our management so 
that we do not repeat our mistakes.

management approach in which an 
operational management plan is created 
and used as a template to plan and 
prioritize activities then to monitor 
and measure progress toward defined 
production and economic objectives. 
Management plans need to be built 
to complement the resources of the 
operation — the land, facilities, personnel 
and production system(s) being operated. 
 Even though there is always some 
uncertainty within an agricultural 
operation, with a management plan 
in place, a producer has a road map to 
guide him or her toward a predetermined 
outcome or goal. 
 When variations in climate, markets or 
other surprises occur and force a change 
of course, having the plan in place helps 
guide a producer to either continue to 
navigate toward the original outcome 
or alter the course toward a new, more 
realistic or attainable goal, given the 
current circumstances.
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Seven components of intentional 
management
There are seven key components of intentional management on 
a ranch:
1. First is the management plan itself, which is the compilation 

and integration of the other six components.
2. Second is the pasture management plan, which includes the 

soils, forages and water resources. The management plan is 
literally grounded by the pasture management plan, which 
forms the foundation upon which the other components 
rest. The pasture management plan is the first component to 
address in intentional management.

3. Third is the stocking rate management plan, which entails 
the matching of grazing livestock numbers to forage 
production as well as managing and adapting livestock 
numbers as forage production changes within and over years.

4. Fourth is the cattle management plan. The cattle 
management plan includes the breeding, nutrition, health 
and husbandry aspects of a cattle program, which ideally 
complements the land resources of the operation.

5. Fifth is the marketing plan, which leverages the attributes 
of the cattle and management for optimum economic 
results. Typically, this means managing the ranch resources 
so there is an element of flexibility within the stocking 
rate for retained ownership of calves or other stocker cattle 
enterprises as well as timing sales with favorable cattle 
markets and market cycles.

6. The sixth component is a good record-keeping system for 
ranch operations. This is a record-keeping system that allows 
easy tracking and monitoring of critical production and 
economic information. It also provides managers the ability 
to conduct enterprise analyses, prepare financial statements 

Planning brings clarity of purpose
For intentional management to be more than a concept, it takes 
forethought, planning and action. The biggest challenge for 
most producers is getting started. It is much too easy to get 
caught up in the day-to-day activities of running a cattle ranch 
or agricultural operation. It is in the intentionality of developing 
a management plan where clarity of purpose is achieved. This 
is where a manager establishes a vision of a desired future 
for the ranch, identifies the key management objectives to be 
accomplished, devises an action plan that addresses the critical 
aspects of each management component and integrates these 
components into the management plan for the ranch that the 
entire staff will implement.
 The management plan for the current year becomes the 
template for the following year, with continual fine-tuning and 
adjustments over time while adapting to the changing industry, 
market conditions and climate variations that will occur. 
Through intentional management and use of a management 
plan, managers are more likely to attain their desired goals, 
will experience fewer surprises and are better prepared for the 
unexpected when it occurs. Then, instead of just laughing at 
mistakes of the past, we can laugh ourselves all the way to 
the bank.

and develop monthly and annual operational reports.
7. Seventh is a personnel management plan, which allows a 

manager to intentionally develop the skills and knowledge 
of ranch staff to build competencies and enhance their value 
to the operation. A personnel management plan addresses 
the needs of the operation, from onboarding a new employee 
to rewarding valued and tenured employees. It also includes 
performance evaluations, goal-setting sessions, training and 
professional improvement.

For many producers, intentional management can serve as a roadmap to guide them 
their many long-term herd goals. Photo by Noble Research Institute.
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COUNTRY GARDENING

By Trisha Gedon
Oklahoma Cooperative Extension Service

Backyard barbecues and vine-ripened tomatoes 
equals summer

hether it is a better boy, beefsteak, 
roma, cherry or sungold, a tomato 

that has been kissed by the sun and vine 
ripened is a taste that is hard to beat.
 For some Oklahomans, cookouts at 
the lake, an afternoon at the pool or a 
vacation with the family are signs of 
summer’s arrival. For others, it is that 
bright red, juicy tomato on the vine.
 David Hillock, Oklahoma State 
University Extension consumer 
horticulturist, said tomatoes are one of 
the most popular crops grown in home 
gardens. There are many varieties of 
tomatoes from which to choose. Some 
produce small fruit, while others will 
provide large fruit, perfect for slicing for 
sandwiches and hamburgers.
 “Tomatoes can grow in a small area, 
they are easy to grow, bear fruit for most 
of the season, and on top of all that, have 
many culinary uses,” Hillock said. “This 
fruit can be grown in containers, raised 
beds or traditional garden plots – just be 
sure the spot you choose to grow them is 
located in full sun. Tomatoes are a great 
choice for those who live in apartments 
or condos and the only outdoor space 
available is a small patio or balcony. 
Despite limited space, tomatoes can 
provide everyone a chance to develop a 
green thumb.”
 For those who have more space, select 
a spot away from trees and shrubs, since 
tomatoes require plenty of sunshine and 
water for optimal growth. Because of the 
high water need, choose a spot close to 
a water source, but make sure the area 
drains well to help prevent root rot.

 Hillock said tomatoes grow well in 
various types of soil, but prefer deep, 
fertile, well-drained soil that is rich in 
organic matter, slightly acidic with about 
a 6.5 pH level and low in nitrogen. Garden 
soil should be worked only when it is dry 
enough that it will not stick to the tools.
 “If you need to improve your soil, do so 
by adding rotted manure, leaf mold, peat 
moss and other organic materials,” he 
said. “Fertilizers should be added to the 
soil based on a soil test as you prepare it 
for planting.”
 If interested in performing a soil test, 
contact a local OSU Extension office 
for more information. Offices supply 
informative fact sheets to help ensure 
gardeners get a good soil sample.
 In the absence of a soil test, consider 
adding a complete garden fertilizer such 
as 10-20-10 to the soil prior to planting 
and work it into the top six inches of soil. 
Hillock said gardeners should keep in 
mind that the fertilizer applied now is not 
enough for the entire season. A second 
application should be made a couple of 
weeks after the first ripe fruit, with a 
third application about a month later.
 When planting tomato plants, do so 
on a cloudy day or in the evening. If the 
transplants are in peat pots, go ahead and 
leave them on the root ball. 
 “Make sure your transplant holes are 
three to four inches deep and about two 
to four feet apart in the row,” he said. “If 
you plan to stake the plants, space rows 
about three feet apart as unsupported 
plants need three to five feet between 
rows. Fill the transplant holes with water 

and let it soak in, and then pack the soil 
loosely around the plant once they are in 
the ground. Leave a bit of a sunken area 
around each plant to hold water. After 
planting, be sure to water each plant with 
a starter solution.”
 It is no secret how hot the Oklahoma 
summers can be, so Hillock suggests 
mulching the tomatoes for highest yields. 
He recommends gardeners place two to 
three inches of organic material, such 
as compost, leaves or hay around the 
growing plants.
 “The mulch serves multiple purposes, 
including slowing water loss from the 
soil and impeding weed growth,” he said. 
“It is important to control weeds because 
they complete for soil moisture and 
nutrients. Weeds also can serve as a place 
for harmful insects to reside.”
 Gardeners may choose to stake, cage or 
trellis tomato plants. If staking, placing 
the stake in shortly after planting will 
lessen root damage. As the plant grows 
taller, tie it loosely to the stake every 12 
inches with pieces of rag or twine.
 Hillock said caging is another way to 
train tomato plants. The cage should 
be 15 to 18 inches in diameter and will 
provide support to the vines without 
being tied.
 “As was mentioned earlier, tomatoes 
require a lot of water, especially during 
the hottest part of the summer,” Hillock 
said. “Plants require about two inches 
of water per week in July, August and 
September, when the heat has really 
kicked in. Water thoroughly once or 
twice a week and apply enough water to 
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penetrate the top 12 to 18 inches of soil. 
If growing tomatoes in containers, plants 
will need to be watered more often.”
 How many plants should be planted? 
It depends on what the tomatoes will be 
used for. Hillock said for a family who 
is interested in only fresh fruit, three 
to five plants per family member is 
sufficient enough.
 “For those planning to preserve the 
tomatoes, either by canning or making 
paste, you will need to grow anywhere 
from five to 10 plants per person,” Hillock 
said. “You can put them up whole, sliced, 
pureed into paste or even make some 
salsa. This is one way to ensure that fresh 
tomato taste all year long.”
 Gardeners who find themselves with a 
little extra space in the garden may want 
to consider planting a couple of extra 
plants and donating the excess to a local 
food bank or other service that provides 
food to the less fortunate.
 In the fall just before frost, do not 
worry if there are still a few green 
tomatoes on the vine. Simply remove the 
fruit from the vine, remove the stems and 
wrap each tomato in newspaper or waxed 
paper. Hillock said to store the tomatoes 
in a cool, dark area about 60 degrees 
Fahrenheit. As the fruits begin to turn 
pink, remove from the paper and ripen at 
70 degrees Fahrenheit.
 “You should have ripe tomatoes until 
Thanksgiving or Christmas using this 
technique,” Hillock said. “What a treat 
to be able to extend the fresh taste of 
summer through the end of the year.”

With proper care and attention to your tomato plants, they 
can bare fruit up until Thanksgiving or Christmas. Photos by 
David Hillock, OSU Cooperative Extension.
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LIVESTOCK & POULTRY

Serviceable age Angus or Maine bulls have F, T, tested. Tuttle, 
OK. (405) 381-4307.

Registered Polled Hereford cow herd. 51 years as lifetime 
membership breeder. Famous genetic bloodlines. Retiring. 
(580) 332-2469.

Commercial black Angus bred heifers. Bred to low birth weight 
reg. Angus bulls. Preg checked and all shots up to date. Will 
be ready for sale August 1. Greenfield, OK. Seyler Farms. Call 
Sandy at (580) 614-1150.

Two young bred Angus bulls and two heifers (as available) 
$1,200. Also game poultry. (580) 564-3579.

Registerd Beefmaster bulls. Atoka, Oklahoma. (580) 889-1306.

Angus bulls – service age. (580) 456-7241.

Genetic superior bulls. More growth and muscle! Gentle. Low 
birth weights. Make more money with Kusel Limousins. 
(580) 759-6038.

REAL ESTATE

Land for sale in Rogers Mills County – 100 acres at $1,700/per 
acre. Great property – Remax Gold Buckle Realty. 
(580) 330-9090. 

MISCELLANEOUS

Paint a Barn Quilt for barns, sheds or porches. Pick a pattern & 
paint! Barn Quilter Express on FB! (918) 289-1438.

Aliner solid-wall fold-down, sleeps 4, A/C, micro, only 1,200 
pounds. $11,650. Tuttle, OK. 10 a.m. – 6 p.m. (405) 550-0307.

2019 Rockwood Signature Ultra travel trailer – 35’ long - 
$33,000 – model 8335BSS – 2 pull outs – fireplace, king bed, 
lg. tv, extra nice, like new. (918) 429-2699.

Six cedar post (approx.) 8-10ft range w/6” limbs left 12” base to 
6” top fairly uniformed. (918) 617-3494. Leave message.

Fence charger repair. All brands, warranty service for Parmak 
and Woodstream products. Pioneer Electronics. Waukomis, 
OK. (580) 603-0063.

English Bulldog puppies born 4/20/20, ready for their new 
home mid-June. BedlamBulldogsOfOklahoma.com.
(918) 273-1027.

Barbie doll dress patterns. (918) 546-2294.

Free – Need tin removed from large hay barn. Material is yours 
for the job. Fredrick, OK. (580) 335-1519 or (580) 335-1520.

Fifth wheel camper. 2001 Dutchman Sport 24LM, 2nd owner, 
like new. Always parked undercover. New hot water heater. 
Everything works. $6,000. Meeker, OK. Call or text 
(504) 659-2383.
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AUTOMOTIVE

WANTED

’05 F350. Approximately 10,900 miles. DewEze bed cuber with 
power spout life from cab, diesel. This is a one owner. Been 
shedded, very good truck. (918) 623-6698.

Railroad items from the (MV) Midland Valley, (KO&G) Kansas, 
Oklahoma & Gulf, the Frisco, the (OC&AA) Oklahoma City, 
Ada & Atoka Railroads, and the Oklahoma Railway Company. 
Also, crocks from Ada Pottery Company, advertising reflectors 
for cotton gins and elevators. Will trade items from my lock 
collection, my CO&G collection or pay cash. (580) 339-8866.

1991 GMC 3-ton winch truck, 112,930 miles. No COL Tulsa winch 
CAT DIS 9.00-20. $8,000 OBO. (405) 210-3500.

1961 Cadillac Fleetwood, 57,000 miles. (580) 512-3703. 

1938 Pontiac. Very nice, $17,000. ’62 Bonneville, hard top, 
needs restored, $1,900. ’67 G.T.O. basket case, $1,100. 1988 
Goldwing. Needs work, $1,000 or best offer. (405) 642-1740. 

Want to buy a young spotted miniature jack donkey. 
(580) 564-3579.

FARM MACHINERY/EQUIPMENT
Restored antique garden tractors. Restored 1949 Massey pony 
and 1944 John Deere LA. Ready for parade or show. One set of 
wheel horse hub cab. No parts. (580) 854-6549.

Antique Case tractor rounds, needs front tires. $3,000. Pictures 
available. Call (580) 821-4142.

2005 WW steel gooseneck stock trailer. Very good condition. 
4 tires & spare. Floor size 16 ft x 6 ft with center gate divider. 
Photos by text. $3,950. Ed at (580) 421-2030.

2000 MF 2315 tractor 45 HP Diesel motor, power steering 8 
speed transmission, strong. $6,000 firm. (405) 845-5621.

1952 Allis Chamber Model G tractor. Restored, new tires, has 
plow any side sickle. (580) 716-1310.

Massey Ferguson ’65 diesel tractor – 6’ bush hog mower – HD 
2 axle 14’ dove tail trailer – package price – no split - $10,950. 
Can send photos. (405) 317-8175. 

Ranch hitch adaptor; convert your 5th wheel to a gooseneck. 
Straight plus offset adaptor used once. Local pickup $550. 
(918) 671-5403

’65 H.P. Massey Ferguson, diesel engine, front end loader. 
Good rubber, good hyd. $6,900. (918) 721-9662.

Bermuda King sprigger & digger broadcaster. Three water 
trucks, old but usable. 1977 tractor trailer w/ 40’ trailer. 
(580) 512-3703. 

Garden tractor with one row cultivator. Tuttle, OK. 
(405) 381-4307. 




